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ABSTRACT  
  
City tourism as a travel segment is one of the major components of global tourism and 
cities are recognised as major tourism destinations. Tourism in major cities usually has 
occurred around ‘tourism districts’ in or close to the inner areas of cities. Over the past 
two decades in many leading tourism cities the character of inner city tourism has been 
changing. Researchers have recognised what has been termed a ‘new urban tourism’ 
which has been associated with new and emerging trends that urban tourism is 
branching out into which attracts niche travellers. These niche travellers are more 
concerned with travelling for experiences, visiting places that are far from the 
traditional routes and travelling in smaller groups with a goal of practicing tourism that 
has less environmental impacts on the surroundings. This sort of niche travel has led 
to the development of ‘off the beaten track tourism’ which describes a form of travel 
that is concerned with exploring the inner-cities and finding places and attractions often 
situated in marginalised neighbourhoods that are less appealing to the traditional 
urban tourists. Through off the beaten track tourism, new urban tourists want to explore 
places of interests on their own terms and essentially be part of the everyday fabric 
without being necessarily identified to as a tourist. Arguably, off the beaten track 
tourism has attracted much attention internationally in terms of research interest in 
Europe and North America. In the cities of the global South there is limited scholarship. 
This research study seeks to contribute to the current literature centred around off the 
beaten track tourism in cities in South Africa. This research is concentrated on 
understanding off the beaten track tourism from the perspective of tour operators who 
host tours within inner city Johannesburg. This was achieved through interviewing 10 
tour operators that host various tours and the research also investigated the 
perspective of 127 tourists before and after they participated in the tours. The research 
is concluded with the notion that off the beaten track tourism within inner city 
Johannesburg is growing and more places are being discovered which is helping to 
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Chapter 1  
INTRODUCTION  
  
1.1   Context of Study  
  
Globally, cities are recognised as major tourism destinations (World Travel and 
Tourism Council (WTTC, 2018).  As such, cities such as London, Amsterdam, Paris, 
Venice, New York or San Francisco are identified with their iconic tourist attractions 
which have been developed for tourism. Geographically, tourism in these major cities 
usually has been concentrated around ‘tourism districts’ in or around the inner areas 
of cities. The development of inner city tourism leisure spaces has attracted a large 
literature in tourist studies with the works of Jansen-Verbeke (1988) and Law (2000) 
among the most notable.  
  
Over the past two decades in many leading tourism cities the character of inner city 
tourism has been changing. Researchers have recognised what has been termed a 
‘new urban tourism’ which has been associated with new and emerging trends that 
urban tourism is branching out into which attracts niche travellers or ‘new urban 
tourists’ (Maitland and Newman, 2009; Dirksmeier and Helbrecht,  2015; Smith, 2019). 
These niche travellers are more concerned with travelling for experiences, visiting 
places that are far from the traditional routes and travelling in smaller groups with a 
goal of practicing tourism that has less environmental impacts on the surroundings.  
This sort of niche travel has led to the development of ‘off the beaten track tourism’ 
which describes a form of travel that is concerned with exploring the inner-cities and 
finding places and attractions – often situated in marginalised neighbourhoods - that 
are less appealing to the traditional urban tourists (Maitland, 2010; Novy, 2011; 
Maitland, 2016, 2017; Matoga and Pawłowska, 2018; Maitland, 2019; Smith and 
Graham, 2019).   
  
It has been argued that the notion of getting off the beaten track has been usually  
associated with rural tourism, backpackers and typically with ‘exotic’ destinations such 
as Thailand (Maitland and Newman, 2009; The Thaiger and The Nation, 2019). In 
recent years, Maitland (2017: 68) points out that “getting off the beaten track has 
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become increasingly important to many city visitors”. Through off the beaten track 
tourism, new urban tourists want to explore places of interest on their own terms and 
essentially be part of the everyday fabric without being necessarily being identified as 
a tourist (Maitland and Newman, 2009; Maitland, 2010; Dirksmeier and Helbrecht, 
2015; Maitland, 2016). The emergence of off the beaten path tourism has been 
associated with the physical regeneration of many of these marginalised spaces of 
cities that have been the focus of new urban tourists (Novy, 2011; Maitland, 2017; 
Inkson, 2019; Smith, 2019). As argued by Maitland (2017: 67), tourism off the beaten 
track “has played an important and synergistic role in the new economy of the inner 
city”. Both the old and new forms of urban tourism, however,  have been devastated 
in 2020 by the negative impacts of the COVID-19 virus on global tourism. As has been 
observed, city destinations such as New York, Venice, Milan or London have been 
some of the hardest hit by its impacts (World Travel and Tourism Council, 2020). 
Tourism remains a resilient industry and as a phenomenon it has survived and 
rebounded after other major global shocks (Cheer and Lew, 2020).  
  
1.2    Importance the of Study   
  
Off the beaten track tourism has been identified within inner city Johannesburg as a 
trending form of tourism that seeks to not only uncover sites in the city but to also 
reposition the inner city as a tourism centre since its glory days (Garner, 2020). Off the 
beaten track tourism in the city has emerged through interesting tours that range from 
walking to cycling, all in the quest to explore different places. Tour operators that have 
come up with the concept of these tours are in line with regeneration efforts within the 
city and aim to re-introduce the city to tourists and locals while affording them the 
opportunity of looking at the inner city through another lens. Inner city Johannesburg 
has an abundance of stories, cultures, history, architecture, monuments, heritage 
buildings and people that makes every tourist want to explore the city (Garner, 2020).   
  
As identified with tourism in inner city Johannesburg, tourism within cities is portrayed 
as a catalyst for regeneration of cities that have suffered a decline with the ideals of 
bringing back life into these areas. Tourism is perceived to be made by new 
experiences of the urban environment whereby places can be worthy of visiting; the 
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repurposing of industrial premises and the use by cultural, business and leisure 
activities can create a new urban tourism space (Lim and Bouchon, 2017:14). Tourism 
within an inner city urban environment can offer social, cultural, physical and aesthetic 
aspects where tourist activities may exist and this urban form shapes experiences as 
the visitors can be able to interact with attractions and the infrastructure can be 
developed also for non-tourism purposes, local residents and economic activity 
(Giriwati, Homma and Iki, 2016:166). Tourism is shaping cities and with the rapid 
increase of tourist numbers, wider processes of globalisation and economic change 
have forced cities to reposition and reimage themselves to be able to compete in the 
21st century as well as constructing attractions and symbols that may signal their 
aspiration and status as they seek to draw in not only tourists but mobile investments 
or mobile professionals in search of amenities (Maitland, 2009:4).   
  
Over the past 25 years inner city Johannesburg has gone through rapid transformation 
since its decline that saw the flight of many corporations moving to the Northern 
suburbs because of social ills and political instability. Various tourism initiatives were 
introduced in order to (re) establish Johannesburg as a tourism city and a destination. 
Off the beaten track tourism within the city is observed as a step towards changing 
inner city tourism. This study is the first in the context of a city in the global South to 
examine off the beaten track tourism. As will be demonstrated the majority of existing 
writings on off the beaten track tourism are either for European or North American 
cities. A recent review of research on tourism in urban South Africa confirmed that no 
previous work has been done on off the beaten track tourism in inner city 
Johannesburg (Rogerson and Visser, 2020).   
  
1.3   Study Aim and Objectives  
  
Core Aim  
• To understand the development of off the beaten track tourism in inner city 
Johannesburg.  
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Secondary Objectives  
• To investigate off the beaten track tourism from the perspective of tour 
operators.  
• To investigate the different types of products offered by tour operators.  
• To investigate the visitor’s experience and challenges hindering inner city tour 
growth.  
  
1.4  Overview of Structure  
  
The study is structured into six chapters:  
• Chapter One gives an understanding of the study orientation in which it seeks 
to introduce the overall topic and to give an understanding of the current 
position of urban tourism globally and within Johannesburg. The chapter also 
provides a brief introduction to off the beaten track tourism within cities.   
• Chapter Two is the literature review that has deployed various literature 
material to argue the notion of off the beaten track tourism globally and locally. 
The chapter consists of explaining the term of off the beaten track tourism, its 
historical development and its characteristics that distinguish it from other 
forms of tourism with much emphasis placed on international case studies for 
reference. The chapter also debates the concept of slum tourism and argues 
that the concept of off the beaten track tourism is more appropriate.  
• Chapter Three focuses on detailing the rise of Johannesburg as a successful 
tourism destination with luxury facilities, parks, entertainment centres and 
luxury hotels such as The Carlton. It is shown that the focus of Johannesburg’s 
tourism economy was the inner city. Beginning in the 1980s and accelerating 
into the 1990s the economy of inner city Johannesburg went into decline with 
the flight of businesses to the Northern suburbs. The chapter details the 
reasons for the decline and the efforts implemented to bring back life into the 
city. Tourism is identified as a tool leading to regeneration of the city as seen 
with the development of various tourism precincts. The most recent growth of 
tourism is that of off the beaten track in the inner city.   
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• Chapter Four explains the research methodology that was used for this 
research. The chapter explains the research design, research instruments, 
data collection, data analysis, limitations to study and ethical considerations.  
• Chapter Five observes the research findings and analysis that were obtained 
from the qualitative and quantitative data. Issues of concern are the following:  
the overall characteristics of the inner city tours, their thematic focus and 
experiences, key attractions and geography;  a profile of inner city tour 
participants, reasons for undertaking tours, knowledge and experience of the 
tours; and the role and business challenges of tour operators, their relationship 
to the inner city and business challenges.  
• Chapter Six focuses on outlining the key findings, recommendations, 
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Chapter 2  
TOURISM IN INNER CITIES  
  
2.1   Introduction  
  
This chapter aims to examine existing academic literature in which the research study 
of off the beaten track tourism in Johannesburg can be understood. Structurally, the 
chapter is divided into three sections and is comprised as follows: the first section 
analyses tourism within the inner cities at a global scale in order to understand the 
importance of tourism within cities. The second section seeks to explore the concept 
of ‘off the beaten track tourism’ to comprehend the manner in which it is manifesting 
in cities as a new form of tourism. The third section seeks to highlight the notion of 
slum tourism in order to argue that this study conceptualises inner city tourism as off 
the beaten track and not slum tourism.  
  
2.2   Understanding Tourism in Inner Cities  
  
According to the City Travel and Tourism Impact Report (WTTC, 2018:2), 54% of the 
world’s population is living within urban areas of which these cities have become 
economic hubs. These urban centres are also perceived as drivers of growth, 
innovation, job creation which ultimately means cities will continue attracting more 
people who come in to live, visit or travel for business. This trend is expected to rise 
by 2050 as it is forecasted that 68% of the world population will be staying in cities. 
This translated essentially means that the rise in city tourism as a trend will continue 
to expand thus introducing various products tailor made to attract and service every 
type of tourist (WTTC, 2018:2). City tourism is considered as “trips taken by travellers 
to cities or places of high population density. The duration of these trips is usually short  
(one to 3 days)” (Bock, 2015:20).   
  
Couch and Farr (2000:152) note that urban tourism is associated with various 
characteristics of frequently cultural or educational in nature, a tendency to be an 
individual or small group rather than a large group activity as well as it is transient 
meaning short stays are preferred instead of long holidays. City tourism is not a new 
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singularity as for decades cities have branded and marketed themselves to stand out 
from the rest to compete on a global scale (Kubickova, 2016). This competition saw 
each city associate itself with something iconic that will bring about an exciting feeling 
and is easily identified when an individual wants to travel and at the same time leaving 
an everlasting memory of that experience. This is because people perceive a city in 
different ways. It is argued that every city has its own public image which can be an 
overlap of many individual images. The imageability of a city is seen to be more of a 
perceptual concept than it would be for a physical or visual entity furthermore, different 
cities have different kinds of images, some are industrial, some metropolitan and 
others tourism cities (Giriwati et al., 2013:166). This, for example, relates to how easy 
it is to identify a tourist city with the iconic images of attractions that are concentrated 
there that attract tourists; examples are Paris known for the Eiffel Tower, London for 
the London Bridge or New York for the Statue of Liberty. This is due to the notion that 
tourism has the ability to create a strong familiarity with iconic places even before an 
individual has the opportunity to visit that area as the individual would feel to have a 
certain stake in the particular place and its space production.   
  
Evidently, place production is not necessarily controlled by the institutionalised 
planning and marketing that can only at best anticipate the visitor’s needs and remain 
close to the imaginary of the place and the practice of the space. Thus, practice of the 
space is seen as the forefront of new dimensions of tourism as independent visitors 
have the desire to blend in with the local culture and the space thereby producing new 
spaces of infusion defined around fluidity (Lim and Bouchon, 2017:14). Rogerson and 
Rogerson (2014:191) establish that the period from the 1980s saw a significant shift 
in attitude by cities towards the tourism industry and the factors that influenced these 
decisions were because of the ongoing processes of deindustrialization of cities, the 
imperative to introduce new growth sectors, and the perception of tourism as a growth 
sector.   
  
Cities became popular destinations decades ago and their transformations can be 
traced down to when the phase of economic decline began. Reasons for the decline 
can be listed as increased competition resulting from globalization combined with 
changing physical requirements for factories and more flexible forms of transportation 
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which affected many old industries and firms located on the edge of the city centre and 
surrounding inner city areas resulting in decline and closure (Law, 2000:117). 
Moreover, there were major demographic shifts from the core areas that were also 
combined with slum clearance and redevelopment at lower densities which resulted in 
a declining population (Law, 2000:117). By the 1970s the fringe areas of the city centre 
were abandoned as factories, warehouses, railway and other modes of transportation 
were closed which left much of empty places that were converted into parking spaces; 
this was evident in the city centre of Manchester that had previously in 1961 recorded 
a number of 160 000 jobs but by 1991 this had decreased to 99 000 (Law, 2000:117). 
Rogerson (2004:249) notes that because of global economic restructuring and the 
decline of traditional manufacturing activities within cities of developed countries it 
resulted in urban governments implementing tourism as one element of strategies for 
economic regeneration and for local economic development. Tourism was seen as a 
feasible reason due to the positive impacts it can bring within an area such as 
employment and enterprise development due to the service-based nature of tourism 
that does not require much resources.   
  
Rogerson (2004:249) suggests that these centres were first viewed as centres of 
production but now are re-invented as centres of consumption thus through tourism it 
is able to enhance the image of localities in reference to the physical regeneration. 
This is also argued by Jansen-Verbeke (1988:85) who suggests that the inner city is 
perceived as a leisure product meaning that it is both an activity place and a leisure 
setting. It is stated that: “The identification of the inner city as an "activity place" refers 
to the supply side of facilities for spending free time in the inner city. According to social 
traditions the core of formal urban recreation consists of cultural facilities, such as 
theatre, concerts, art galleries, museums, and cinemas and in addition to these 
specific recreational facilities, there are also events and festivities organized in the 
inner city on a regular or occasional basis” (Jansen-Verbeke, 1988:85).   
  
Continuously, the events within inner city can vary from local traditions or new creative 
initiatives for tourist attractions such as entertainment facilities such as casinos, Luna 
parks, and bingo halls of which are found in inner city including exhibitions that can be 
temporary or permanent (Jansen-Verbeke, 1988:87). Cities here are not only viewed 
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as places that have a large concentration of attractions but are able to attract tourists 
with festivals that result in not only tourists participating in the events hosted but will 
essentially result in tourists partaking in other attractions found in the city. Yearly 
festivals such as the Sanfermines Festival in Spain (or more popularly known as the 
running of the bulls in Pamplona) which attracts over a million people yearly and to 
add to the festival people can see live bull fights, flamenco music bands, fireworks, 
fairs, markets and parade (Expat Explore, 2018).  Hence, inner city tourism is not seen 
as an attraction on its own but that it represents the lifestyle of the host people in terms 
of the culture, traditions and customs.   
  
In essence not only does the inner city become a destination that is inclusive of 
everything but also it becomes a gateway to other places within that area allowing the 
tourists to not follow a set itinerary but instead to be open to other offerings within that 
area and outside. The city centre is able to attract most travellers due to the high 
density of diverse cultural offerings in a relatively small area thus attracting different 
types of tourists. Furthermore, these attractions and amenities have not been intended 
for the usage of tourists, but locals use them which allows for interaction between 
locals and tourists (Bock, 2015:2). The growth of tourism within the inner city can be 
attributed to factors of various urbanisation which reinforces the trend towards city 
tourism because people living in cities are more likely to be associated with cities and 
are more inclined to visit other cities; the rise of low cost air carriers which has had a 
major impact on the popularity of city trips because of cheaper flights for the masses 
as well as improved flight networks which offers more city destination options thus 
making it more accessible from a growing number of departure points compared to the 
past; the increase in preferred frequent shorter holidays rather than longer once a year 
holidays; and lastly, the facilitated access to the internet which accelerates the flow of 
information such as online bookings making travelling easier (Bock, 2015:2).   
  
Significantly, there are several major cities that have worked energetically over the 
years to establish a concrete tourism base as well as being an ‘ultimate tourist 
destination’. This is evident with the case of Manchester which as an industrial city 
struggled to adapt in a post-industrial and post-modern world; only in the 1900s the 
city centre began growing with much new investments in leisure and development of 
  10  
residences (Law, 2000:122). However, even with the developments of newly built 
hotels and the sudden boom of restaurants, bars, clubs and other leisure activities 
there was still a very low tourist market (Law, 2000:122). Through proper planning and 
a working tourism body, cities are able to not only market themselves outside their 
regions to people but also are able to encourage locals to make use of the facilities or 
attractions thus increasing domestic tourism. In the case of Manchester, the city had 
invested in attractions but due to the lack of competitiveness of the level of attractions, 
it had suffered with tourist numbers. Various strategies were implemented, for 
example, the development of China Town that saw a rise in the number of Chinese 
restaurants, The Gay Village as well as the boom in the music and club scene which 
received much national acclaim; all these significantly increased tourist numbers  
(Law, 2000:124).  
  
It is with no doubt that for a city to gain momentum and attract people from every corner 
of the world it has to stand out from the rest and push boundaries to get people into 
travelling into that city as well as having access to other facilities that they will require 
which range from accommodation, shops and transport. This is evident also with 
London, which in the second half of the twentieth century received an influx of migrants 
from the Caribbean, Hong Kong and India. Each of these ethnic groups brought in a 
classic twist to international dishes, music and traditions which added a certain appeal 
to London as a world city making it a ‘must see’ destination (Smith, 2019:8). The 
growth of tourism within London was reinforced by the number of iconic attractions that 
were built throughout the city that detailed the cultural and historical significance such 
as the British Museum, Kew Gardens and London Zoo and with the recent marketing 
campaign of  ‘See the World: Visit London’ to draw people to visit,  
London’s growth as a hub is inevitable (Smith, 2019:8).   
  
Moreover, it is claimed that London city has risen to the top of the global reputational 
league tables which it is always competing with New York City due to several factors 
that have influenced this growth. Firstly, London is a global rather than a national 
capital and attracts money and talent from around the world, secondly it has become 
more colourful in terms of renewed spaces, spectacular architecture such as the Tate 
Modern or the London Eye, renowned restaurant scene, street life, bars and cafes as 
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well as it is eventful in terms of hosting the Olympics (Maitland, 2019:19). Based on 
this analysis of these London and Manchester it is evident that city tourism shows an 
abundance of attractions. Overall Jansen-Verbeke (1988:87) notes that the city centre 
offers a pleasant environment whereby one can plenty of things but in terms of 
historical cities which have characteristic site features and also these historical 
heritage implies not only a small scale diversity in the urban morphology but includes 
a series of historical artefacts, monuments, ancient buildings, and architectural 
features, parks, canals, harbour and places of traditional activities. All these elements 
are important as they act as pull factors for attracting visitors and motivates them to 
travel.  
  
2.3   Analysing Off the Beaten Track Tourism  
  
In terms of city tourism one major new focus has been the appearance of what several 
scholars term as ‘off the beaten track’ forms of tourism (see Novy, 2011; Condevaux, 
Djament-Tran and Gravari-Barbas, 2016; Maitland, 2017, 2019). Essentially, the 
objective of off the beaten track tourism is to introduce the traveller to hidden gems 
that the traditional traveller is not exposed to and in search of authenticity and the 
meaning of attractions. Beyond urban contexts, Maitland (2019:16) associates this 
type of travel with backpacking or exploring exotic countries that are far from home. 
The works of Maitland and Newman (2009) expanded this concept to cities and to 
examine off the beaten track tourism within the context of a cross-section of global 
cities. In a rich analysis Novy (2011) examines the cases of Kreuzberg in Berlin and 
Harlem in New York. Arguably, off the beaten track tourism is not something that can 
be classified as new, but it is safe to say it has not received much attention in literature 
due to the nature of it as it is basically finding areas within the city that were previously 
neglected or zoned off.  Novy (2011:2) makes reference that it can also be classified 
as a new concept but in the context that the extent and the breadth of those areas that 
were previously not visited or less frequented by tourists and place consumers are 
now included in the city’s tourism and leisure trade.  
  
Existing research on city tourism has extensively focused on the economic impacts 
that tourists have brought communities and the surrounding environments but there 
  12  
has been limited research analysis on urban tourism precincts that are situated away 
from the traditional tourist track or spaces of inner cities (Stors and Kagermeier, 
2013:115). Therefore, through off the beaten track tourism, tourists are seen as 
creating their own experience based on what they want to see and interact with which 
is sometimes away from the traditional attractions. As a consequence, tourism within 
cities is observed as entering a new dimension whereby tourists no longer restrict 
themselves to the classic routes and spaces of cultural, shopping or MICE tourism. In 
terms of the emerging new directions of off the beaten track tourism tourists are 
experimental and “coming of age” which has allowed them to transition and cross the 
borders of the traditional tourist bubble (Stors and Kagermeier, 2013:115).   
  
The traditional tourist bubble in cities significantly restricts travellers from exploring 
outside as it acts as a safe zone to tourists due to the accessibility of attractions, 
accommodation, information centres, signage and the familiarity of the place that will 
also protect them from negative external factors. The traditional tourist bubble applies 
to areas that are dedicated primarily to tourism and are relatively distinct from the rest 
of the city and or are in proximity to iconic attractions (Stors and Kagermeier, 
2013:115). The concept of a tourist bubble first emerged in the United States of 
America as an approach that described areas that were devoted to tourism and were 
territorially distinct from the rest of the city. Many of these enclaves developed during 
the period of the 1970s when many urban areas were faced with the negative 
consequences of industrialisation, suburbanisation and globalisation and seeking to 
promote tourism as an alternative base for urban revival (Stors and Kagermeier, 2013: 
116).  
 
Several cities have been successful in establishing tourist precincts and seeking to 
cater for tourist needs through the addition of distinct attractions but in many cases, 
what happened was a serial reproduction of these planned tourist precincts as cities 
copies from each other such that there occurs a proliferation of museums and 
waterfront redevelopments. Arguably, cities must seek for differentiation as 
standardisation results in the construction of placeless environment. The appropriate 
planning response was to redouble efforts to reconfigure the city’s-built environment 
as well as creating a cultural distinctiveness of which these cultural quarters are meant 
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to be a draw on the city’s unique heritage, architectural styles and culture (Maitland, 
2013:13).  
  
Overall, the response of many cities had been to transform city centres through 
investing in their heritage assets and built environment assets, reconfiguring places, 
investing in iconic architecture and repackaging their cultures in order to bring life into 
the areas in the city that were once written off (Maitland, 2013:13). Here, tourism takes 
the form of a zone that is initially planned which brings about the establishment of 
galleries, museums, art venues, entertainment offers such as casinos or aquarium, 
leisure shopping, branded bars, cafes and business tourism facilities (Maitland, 2008: 
16). Such an approach to urban redevelopment linked to tourism was widely adopted 
across many US and later European cities which were experiencing deindustrialization 
and economic decay. The revitalisation of these cities was to be anchored upon the 
introduction of leisure and entertainment districts that were dedicated to tourism (Stors 
and Kagermeier, 2013:117).  
 
Often these areas were not integrated in the existing urban fabric but functioned like 
isolated islands in a sea of urban decay such as is the case with the city of 
Copenhagen in Denmark where tourism is not spread evenly throughout the city 
concentrated in specific streets. In Copenhagen, as in many other cities, tourists began 
searching for better offerings and thus crossing the barrier of the tourist bubble that 
once restricted them and exploring adventurous sites or neighbourhoods that surround 
these tourist centres (Stors and Kagermeier, 2013:117). Similar developments have 
been observed in other cities including Baltimore, Krakow, Lille, London, and New York 
(Maitland and Newman, 2009; Novy, 2011; Maitland, 2013; Condevaux et al., 2016; 
Matoga and Pawlowska, 2018).  It is noted that off the beaten track is flourishing in 
major world cities with good examples being of Berlin with Kreuzberg district (Novy, 
2011), London’s Bankside and Islington, Spitalfields, Hoxton and London Fields 
(Maitland, 2013; Inkson, 2019), Paris with Bercy Village, Belleville, St Martin area as 
well as the District VII in Budapest (Matoga and Pawlowska, 2018:1647).  
  
As tourism cities expand and become centres of consumption it changes the urban 
landscape. This process further drives efforts to transform the city spaces through the 
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investments for example in disused docks and old industrial buildings which have 
become revalorised as heritage sites, museums, galleries, shops, cafes, loft 
apartments, hotels and convention centres (Maitland, 2013:13). Such developments 
have significantly shifted the behaviour of tourists whereby not only are these tourists 
seeking sites but also the interaction between themselves and the locals. Indeed, 
interaction with locals has become an important part of off the beaten track tourism as 
it gives an ‘authentic experience’ allowing visitors to feel part of that city. From research 
in London, Maitland (2019:17) argues as follows that: “for experienced and connected 
visitors, the focus of city tourism is shifting. It is moving away from relying principally 
on exploiting tangible resources like historic buildings or museums and galleries 
towards a concern with intangible resources like lifestyle and image. That means that 
‘having’ a holiday, or ‘doing’ the sights has less appeal than ‘becoming’ different 
through the effects of the tourist experience…, ‘being’ is an emerging tourism value: 
being with oneself, in a contemplative fashion; being with co-tourists, especially those 
with shared values and interests; and being with local people – an essential element 
in experiencing place”.   
  
Off the beaten track tourism manifests in literature related to urban tourism which has 
for a long time been observed as restricting tourists to only visiting places and buildings 
that have been commonly deemed as important tourist attractions (Ismagilova,  
Safiullin and Gafurov , 2015; Matoga and Pawlowska, 2018). Overall, therefore, off the 
beaten track tourism in cities is associated with the search for the alternative, 
authentic, lively, and mundane (Maitland and Newman 2009). Its characteristics 
include the increase in contacts between the visitor and the locals as the visitor is on 
a quest to seek for the mundane experiences in everyday spaces of that visited city 
(Dirksmeier and Helbrecht, 2015:226). Maitland and Newman (2009) note that through 
off the beaten track urban tourism, it is observed as a way in substituting the ordinary 
touristic activities such as sightseeing or museum visits for an encounter with the 
locals, ordinary and mundane city life. This allows the tourist to co-create the symbolic 
value that can be gained through visiting these new tourist areas in cities (Dirksmeier 
and Helbrecht, 2015:277). The types of destinations that this particular tourism is 
associated with are places that are valuable from cultural and natural settings, 
resulting in the explorations of these places providing an authentic experience but at 
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times they are deemed inaccessible due to political and social issues (Matoga and 
Pawlowska, 2018:1647-1648).   
  
Off the beaten track tourism can also be observed as an alternative form of tourism 
and it is markedly different from traditional mass tourism in which tourists travel in 
organised groups with guides and therefore are isolated from the local community. The 
places they are visiting basically means that they spend their holidays in artificially 
created spaces that is devoid of authentic identity (Matoga and Pawlowska 
2018:1648). By contrast through the search for off the beaten track tourism, travellers 
find unique places in which they can create their own narratives while they 
continuously contribute to the discovery and sense of creation to new places to visit 
(Maitland, 2009:3). As an alternative type of tourism, it relates to the ideas that it 
focuses on small-scale, low level investments, low-key in nature, independent and self- 
sustaining and which demands the high participation of local inhabitants (Triarchi and 
Karamanis, 2017:40-41).   
  
Triarchi and Karamanis (2017:42) make reference that alternative tourism adopts 
various characteristics of small scale development with localised ownership, minimises 
negative environmental and social impacts, maximises linkages with other sectors of 
the local economy, reduces reliance on imports, retention of the majority of the 
economic expenditure from tourism by local people, sharing and involvement of people 
in decision making and the pace in which development commences is directed and 
controlled by local people. As such off the beaten track tourism can ultimately refer to 
any attraction that is not termed a traditional tourist attraction as listed above in the 
previous argument. Gravari-Barbas and Delaplace (2015:1) mention that off the 
beaten track tourism is distinct from on the beaten track tourism which describes areas 
that have already been explored, defaced and locations that are typically no longer 
offering any possibility to discover something new.   
  
For certain scholars off the beaten track tourism is linked with literature surrounding 
ideas of post-tourism. Post-tourists, it is argued, can be referred to as “collectors of 
impressions, seekers of the otherness and freshness as well as experiences provided 
by the otherness. They are concentrated on emotions, on experiencing the journey, 
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they desire unique and strong experiences that allow them to break the routine and 
monotony of everyday life. They search for original ways of travelling because they 
are not content with ordinary leisure and sightseeing and want to participate in 
something unique and unusual and they like to be surprised” (Matoga and Pawlowska, 
2018:1648). These ideas of post-tourism acknowledge that from the turn of the 21st 
century mass tourism was no longer what tourists were interested in as they were 
trying to avoid the notion of travelling in large groups and partaking in organised tours 
to popular tourist attractions. Through off the beaten track travel, most tourists are 
experienced travellers who are not necessarily enticed by the traditional attractions but 
are more interested in the everyday fabric of the city (Maitland, 2013:12).  
 
Essentially, they are observed as sophisticated consumers of the city and not seen as 
the conventional type of tourists who are typical of the stereotypes of tourist behaviours 
but rather, they want to fit in rather than to stand out (Maitland, 2013:14). Through the 
ideas of post-tourism, it is realised that many people were familiar with attractions 
located in Europe hence they began to search for places elsewhere and to change 
from the traditional ways of sightseeing in cities. The concept of post-tourism is further 
linked with postmodernism as it is observed that within a postmodern era, tourists are 
able to show a high level of spatial mobility as they are interested in getting to know 
other cultures and acknowledge that cultural diversity is of significant value. Post-
tourists are defined as individuals who desire exceptional experiences of which these 
experiences are able to evoke strong emotions as well as allow them to break away 
from the routine and monotony of their everyday lives. They are therefore observed as 
the new generation of travellers who expect an original look on a visited town and they 
also prefer an alternative form of city tourism such as creative sightseeing, poverty 
walks, cultural and theme tours, set jetting, questing, city coaching or geocaching. 
Post-tourists know that there is not any authentic experience or authentic tourism 
product in the world so hence they seek for new experiences as also expressed 
through off the beaten track tourism (Matoga, 2015:91).   
  
Off the beaten track tourism is associated with urban exploration as a separate or 
atypical method that was created to get to know the city through exploration. Urban 
exploration is defined by some researchers as a contemporary performative discipline 
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that shares parallels with similar youth subcultures of skateboarding, graffiti and rave 
(Matoga, 2015:93). Here it is noted that the traveller will often trespass hidden and 
marginalised areas within the city that are not normally accessible to ordinary 
pedestrians. These urban explorations are described as roof and tunnel hacking, 
building hacking, reality hacking, wreck diving and draining and where a traditional 
tourist will find an abandoned building to be ugly an urban explorer sees it as a 
something precious with cultural value or unique worth. Urban exploration is driven by 
the exposure on the internet because here participants are able to search for those 
hidden places as well as share their experiences with other people. Matoga (2015:93) 
notes that the internet allows participants within informal groups to express themselves 
as well as exchanging their experiences on social forums, blogs, chats and private 
profiles. It is noted that the most popular urban explorations in the world are found in 
New York undergrounds, catacombs in Paris, and aqueducts in Rome.    
  
Condevaux, et.al. (2016:4) introduces us to three ideas from which off the beaten track 
tourism may have risen from. First, is that after a logic of diffusion from places that are 
extraordinary towards local areas, a logic of inventing a tourism area based on an 
ordinary area actually consuming its own ordinary character as well as a logic of stigma 
reversal. In terms of diffusion, Matoga and Pawlowska (2018:1661) establish that 
through off the beaten track it is often linked to slow travel and this form of city tourism 
also undergoes diffusion whereby world tourism cities often have influence or spread 
to smaller cities which have the potential for the development of alternative tourism. 
Through the notion of diffusion this allows for more creative spaces to be discovered 
that were previously ignored and an opportunity to grow off the beaten track tourism 
through a diversity of offerings.   
  
Second, through transforming an ordinary area into a tourism area, it has the potential 
to bring up new ideas and not to depend on the tangible aspects such as traditional 
attractions. As evidenced by Condevaux et.al. (2016:10) it is noted that the idea of 
transforming an ordinary area into a tourist area has led to the development of street 
art walks in the cities of Berlin, New York and Paris. Through this introduction of new 
tourism ideas, it opens up city spaces and encourages people and not only tourists to 
engage with their city and learn more about creativity that is found within. Lastly, 
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reversing stigmas is important in any tourism development because it can either help 
grow that certain area or lead to the discovery of new areas. Stigmas are often 
negative elements such as crime, terrorism, war or natural disasters of which these 
are often fuelled by media which discourage people from travelling to a certain area.  
Condevaux et.al (2016:10) argue that creative forms of tourism “will only be a success 
if the stigmas associated with these areas whether urban or rural are counteracted, 
overturned and replaced by positive values”. As one illustration, reversing stigmas was 
important for the Belgian town of Charleroi which was described as the ugliest town in 
the world. In order to counteract this negative perception, a local artist in the region 
created a tour based on Urban Safari of which gained a great deal of support from the 
Charleroi Adventure association (Condevaux, et.al., 2016:10). This type of tour is 
associated with off the beaten track tourism because it allows participants to look at 
an area beyond the ordinary as well as finding ordinary elements within the city and 
turning them into positive aspects not only to marvel but to also educate people.   
  
The growth in off the beaten track tourism is now evident in many European cities and 
the popularity of this growing form of tourism is because of the long history, preserved 
cultural heritage, proper accommodation facilities, catering and transport infrastructure 
(Maitland, 2017). While travelling off the beaten track tourists want to confirm their 
ideas and knowledge about the place they are visiting, the inhabitants, their traits and 
the lifestyle (Matoga and Pawlowska, 2018:1646). A striking feature with off the beaten 
path tourism is that the tourist would still want to see the traditional cultural and historic 
places but also combine it with the city’s administrative, business, industrial, 
residential, religious, university, cultural, and natural heritage of which these areas are 
not the obvious to a traditional tourist (Maitland, 2013, 2018). This essentially means 
that although the off the beaten track tourist may be seen as an individual who wants 
to go beyond the ordinary but at some stages of travel, they are likely also to consume 
traditional attractions along with a mixture of other extraordinary experiences. Matoga 
and Pawlowska (2018:1646), state that off the beaten track tourism is linked with 
various tourism types hence it is not easy to clearly define it as it applies to almost 
every type of tourism. In terms of slow tourism, off the beaten track fits in because the 
slow movement essentially began in the 1980s as a way to resist the fast consumption 
and negative nutritional culinary habits. It is also observed as a way of travelling that 
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focuses on experiencing the place visited and avoiding the unreflective nature of 
typical tourist attractions. It is believed that tourists that travel according to a slow 
pattern want to be absorbed into the place they are visiting (Matoga and Pawlowska 
(2018). Off the beaten track tourism participants are observed as more experienced 
and very conscious about their needs, visits, and repeat visits based on interests.   
  
From a review of international experience across many world cities Maitland and 
Newman (2009) note that places that are referred to as off the beaten track are not 
easy to classify and have blurry borders, but they do share a common characteristic 
which is that they have not been reconstructed for and do not aim to provide for 
tourists. This influences the tourist to behave like the locals and it results in a blurred 
line between the two groups and of blurred spaces.  It is observed that these tourists 
are experienced travellers and familiar with the activities they want to partake in so as 
to move beyond the set itinerary that the traditional traveller is likely to follow. For 
example, in London: “first time visitors still arrive in London in organised groups, 
consume iconic attractions like the Tower and Buckingham Palace, and move on. But 
this is no longer the norm. Many visitors are now experienced users of cities who want 
to move beyond traditional tourism precincts; some are frequent visitors and feel a 
sense of belonging to the place they visit. In London more than 60% of overseas 
tourists have visited the city before, often many times” (Maitland, 2013:14).   
  
Indeed, the idea that off the beaten track travellers want to experience something that 
is different relates to the notion that they want to move away from the so-termed front 
stage for tourism and instead explore ‘backstage’ with the aim of experiencing the real 
life of cities (Maitland, 2013:14). Terziyska and Rislki (2012:23) suggests that “most 
tourists are content with what the frontstage offers (partly because of the safety they 
feel there), yet the backstage has its important role for tourism too as  it provides the 
mystery, the sense of intimacy, which creates the feeling of the “real”. In essence these 
tourist destinations that are seen as the main centres of tourist activities are now 
becoming ordinary places as opposed to the previously mundane and ordinary places 
which are becoming tourist destinations (Condevaux et.al., 2016:2). This is the basis 
for the blurred lines between the tourist and the locals because the transition that 
tourists are experiencing is beyond what can be measured as “touristy”. It is explained 
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that “the to-ing and fro-ing between the ordinary and the extraordinary are sometimes 
called upon in support of the idea that 21st century appears to mark the advent of the 
“post-tourism” era. This is thought to be characterised by the end of tourism as a field 
offering specific social, spatial and temporal horizons and a de-differentiation between 
tourist and non-tourist destinations and practices” (Condevaux, et.al, 2016:2). This 
viewpoint is supported by Maitland (2010:9) who uses an example from research done 
in the London Bankside to suggest that off the beaten track tourism within this area 
attracts large numbers of visitors but none of the attractions follow a traditional tourist 
itinerary or are in a planned precinct.   
  
Matoga and Pawlowska (2018:1644) argue that for tourists to find what they are 
looking for, they have begun to leave the old city centres and the tourist business 
districts as this is a new approach to sightseeing in cities which arises from the 
increasing reflectiveness of contemporary tourist, valuing cultural and historical 
diversity. Hence these tourists decide to visit places that are considered to be off the 
beaten track with the main purpose of seeking for true identity within the cities through 
exploring districts characterized by unique architectural and cultural qualities, 
discovering places that are connected with inhabitants daily lives and through the 
participation of similar activities (Matoga and Pawlowska, 2018:1644). From this 
analysis it is clear that it is not the idea that tourists are not interested in visiting 
museums for example and engaging in touristy things but rather they can do all the 
touristy things, but their main focus is far beyond the tourism offer hence they go off 
the beaten track. This trend is exemplified in many other urban centres such as 
Copenhagen. Research conducted in Copenhagen records an increasing number of 
tourists moving out of the specially defined tourist zones into neighbourhoods that are 
surrounding the city centre (Stors and Kagermeier, 2013:117).   
 
In London-based research interviews, tourists expressed that the architecture and 
appeal of the street patterns made their experience off the beaten track as exciting 
because it is something that was unique and they felt that the places they were in were 
uncontrived and not reconfigured for tourist consumption and hence formed part of the 
real city (Maitland, 2016:17). The meaning that the setting of a specific place within off 
the beaten track tourism is important as it helps the traveller to connect with their 
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surrounding as well as brings a sense of belonging beyond what a traditional tourist 
would experience. Continuously, the interviewees were interested in interacting with 
the local people as they felt locals redefine their experience by allowing them to not 
feel like tourists based on how they were treating them. In addition, by observing 
Londoners going about their daily lives it was an important aspect that made the 
experience worth noting (Maitland, 2016:17). Furthermore, it is observed that every 
tourist brings about imaginaries to a destination and travelling within London 
encourages those “immutable imaginaries”. Overall, this is described as “urban 
alchemy that is a process that transforms the material of everyday experience into 
something else that re-enchants the city and creates mutual attachment between the 
city and the tourists” (Maitland, 2016:17-18). Hence, these tourists become 
‘alchemists’ in their own journeys as opposed to having guides that narrating them the 
city; this encourages the off the beaten track tourist to wander around and experience 
the city on their own. Indeed, through off the beaten track tourism, the tourist plans 
their own spontaneous itinerary that best suits them. 
  
Off the beaten track tourism is influencing the accommodation sector in terms of the 
growth of Airbnb stays and with consequences in terms of gentrification of certain new 
tourism spaces (Maitland, 2017; Inkson, 2019; Lonely Planet, 2019). This is apparent 
in Islington, Bankside and Spitalfields in London which have gone through major 
transformations as before they housed wholesale, manufacturing, working class 
housing and dock related industries. In the case of Islington, the area has thus 
experienced a wide range of gentrification in terms distinct cultural facilities and 
consumption opportunities such as restaurants, theatres, speciality shops and bars 
which makes it a global space (Maitland, 2013:15). This can be seen with the popular 
hot spots areas in Islington that are regarded off the beaten track such as the Camden 
Passage that is home to cafes, independent boutiques and vintage shops or the Little 
Venice that is an exciting boat ride that takes visitors down the river which has pop up 
cafes, shops restaurants and pubs which makes it a unique setting as it is not the ideal 
tourist attraction (Visit London, 2019). At Bankside tourist search out unique spots that 
are off the beaten track such as the Borough Market and Market Hall that houses 
various restaurants and flea markets in which one may get lost in their own self-guided 
food tour and explore different tastes from around the world (Visit Bankside, 2019). In 
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the case of Spitalfields, it is a distinct space because of its cluster of Bengali 
restaurants in the area and creative businesses and independent shops that sell 
creative products (Maitland, 2013:5).   
  
The Bridge quarters of Copenhagen, especially those found in Vesterbro and 
Norrebro, are marketed as the most innovative, trendy, and ‘hip’ sites that have 
attracted the creative class (Stors and Kagermeier, 2013:121-122). Off the beaten 
paths in Vesterbro include the Meatpacking District that used to be Copenhagen’s 
animal processing industry. In addition to the fish and meat markets it also houses 
artists, galleries, bars and restaurants as well as serves as the ideal party location 
(Stors and Kagermeier, 2013:122). In Krakow Poland, the district of Podgórze has a 
number of theme routes that have been established by the local government and 
cultural initiatives together with local entrepreneurs. These routes can be taken 
individually or through the walking or cycling guided tours (see Matoga and 
Pawlowska, 2018).   
  
The growing trend for tourists to go off the beaten track is leading to new discoveries 
of hidden places within cities or and giving popularity to places that were unimagined 
before. As Maitland (2019:16) argues there are areas that were previously listed as off 
the beaten track which are now even becoming incorporated within tourism circuits. In 
many respects this development is resulting in them losing their distinctives as urban 
explorers have to look further afield into places that are considered backstage. Often 
to go deeper ‘backstage’ in cities, these individuals are accessing information through 
relatives, colleagues or friends.   
  
Overall, whilst off the beaten track tourism is observed as a sustainable way to discover 
the areas that have not yet been discovered but because the lines between the host 
and visitor are getting blurry it is leading to explorers moving further afield in search of 
new places. This is based on ideas introduced by Maitland and Newman (2009:138) 
who advocate that areas that are promoted as off the beaten track will inevitably lose 
that status. The consequence is that what was once off the beaten track is no more 
and leading “explorers" to look for new places that are still undiscovered as seen in 
London with off the beaten track tourism moving into areas of the city such as 
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Shoreditch and Hoxton (Maitland, 2017). In terms of who are the ‘explorers’ or off the 
beaten track tourists in cities the recent work by Ketter (2020) stresses the significance 
of the group of Millennials who tend focus their travels on experiences and the ‘here 
and now’. Overall, it is argued that Millennials look at accumulating off the beaten track 
experiences, including in cities.     
  
Off the beaten track tourism significantly attracts a younger generation who prefer to 
travel in smaller groups or alone. This is termed as millennial travel of which these 
millennials are observed to travel more than any other generation inclusive of the Baby 
Boomers and their likelihood of travelling will increase as their income and financial 
standing flourish (Ketter, 2020). There are different definitions as to when the millennial 
period began but according to the Organisation for Economic Co-operation and 
Development (OECD), it marks the millennial period from the 1980s to the mid1990s 
(Ketter, 2020). Millennials share similar characteristics based on a joint past as they 
were born during the same period, sharing unique events that helped in shaping 
common values and since the introduction of the internet and smartphones, it has 
changed the way in which they travel (Ketter, 2020). This is widely attributed to the 
availability of information, their ability to share information online as well as to share 
their experiences which also influences their travel behaviour as they can view 
destinations reviews before travelling. Technology plays an important role in the 
millennials lives because they are tech-savvy, hyper connected and they use their 
mobile phones, social media and internet-based technologies as they are the first 
connected generation (Ketter, 2020). Millennials are more likely to spend their money 
on experiences such as off the beaten track places as opposed to possessions (Ketter, 
2020). Millennials are more open to trying new tourism products and experiences 
hence they prefer to travel alone compared to past generations as they want a happy 
and meaningful life (Ketter, 2020).   
  
Often the motivation behind their travels is based on the search for novelty, to explore 
a different lifestyle and try new experiences, visit new places and to acquire new 
knowledge. Accordingly, millennials are favourable to places that are less popular but 
destinations that are more authentic (Ketter, 2020). Through off the beaten track 
tourism, millennials are more attracted to this type of tourism because it promotes 
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aspects of sustainability; millennials want to avoid destinations that are overly 
populated and similar to the aspects of off the beaten track tourism, they support local 
businesses (Ketter, 2020). Millennials are observed to prefer sharing accommodation 
so that they may spend more on experiences and they spend less time in hotel rooms 
and more time in common areas connecting with other travellers (Ketters, 2020). 
Through their participation in creative tourism, off the beaten track tourism, alternative 
accommodation and fully digital tourism, Ketter (2020) documents the ways in which 
these individuals continue to re-shape the supply and demand in the tourism industry 
(Ketters, 2020).  
  
2.4  Debates on Slum Tourism   
  
According to Hoogendoorn and Giddy (2017:317) slum tours can be traced back to the 
United Kingdom and the United States of America during the Industrial Revolution and 
this was apparent in the upper-class individuals who often visited poverty-stricken 
areas for ‘entertainment’. Slum tourism, called “slumming”, began in Victorian London 
in the 1890 when the English upper class would visit the urban poor in London’s 
metropolitan slums. Indeed, slum tourism is not a new phenomenon; it aims at moving 
away from mass tourism to a type of responsible and niche tourism (Klepsch, 2010:12), 
meaning that tourists visit areas in smaller groups that initially has fewer negative 
impacts on the environment as well extends onto respecting the nature of the hosts 
cultures and social structures.    
  
The term slum tourism or poverty tourism is defined as “voluntarily spending time in an 
uncomfortable condition or at a lower social level than one’s own” (Hoogendoorn and 
Giddy, 2017:317). It is often marketed as enabling a learning exchange between the 
visitor and the host community. It is also seen as an opportunity to appreciate what 
one has and also to be socially aware of the inequality and lack of basic human rights 
among many lower-class individuals. These tours are often referred to as social tours 
as they aim to sell authenticity and participation through trips that are different to the 
ordinary mass tourism (Freire-Medeiros, 2008:582). This is also supported by Burgold 
and Rolfes (2013:162) who note that slum tours are often referred to as social tours or 
reality tours as these tours contain very strong interactive features but also with the 
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aim to present these tours as real and authentic as possible. However, some note that 
slum tours are associated with exploitation and voyeurism for commercial reasons and 
critics often state that slum tours are viewed as social zoos or safari experiences 
(Burgold and Rolfes, 2013:162).   
  
According to Steinbrink, Frenzel and Koens (2012:4) the origin of slum tourism within 
the global South cannot be exactly estimated. However, in the Global South slum 
tourism has traditionally not only involved leisure tourism but also seen as an 
opportunity for research, political activism and social reformation. Rogerson and 
Mthombeni (2015:320), observe slum tourism as a tourism phenomenon, today, that 
takes place in only few destinations and as a form of niche market that is growing in 
several destinations, primarily within the Global South. There are numerous benefits 
propagated in slum tourism literature and marketing. There is often an association 
between slum tourism and pro-poor tourism. Pro-poor tourism is described as affording 
opportunities to the poor through economic gain, participation in decision making and 
livelihood benefits, of which then slum tourism is identified as a potential candidate 
(Aseye, Opoku and Duah, 2015:40). The growth that this type of tourism has brought 
within local communities cannot be overlooked in the sense that there is some 
evidence that it is helping towards the local economy, in some cases. Through slum 
tourism, operators have established that the practice is used to create awareness on 
the problems of urban poor people that are living in developing societies amongst 
domestic and foreign tourists (Aseye et al., 2015:39). This, however, requires the 
locals to be involved in the tourism process and the benefits are redirected to them.   
  
Essentially, slum tourism is attractive to the outsider because participants want to see 
something that is out of their comfort zone as well as the country’s culture and the 
residents living conditions. There has been reasons as to why participants visit slums 
and these can be children, who play a significant part by following the tourists around 
wanting to dance and sing for them and also take pictures with them but also slum 
residents often use their situations as an opportunity for donations to their 
socioeconomic activities (Aseye et al., 2015:40). Some research has shown that slum 
tourists are not interested in poverty or politics per se but they want to see the 
transformation that South Africa has went through over the years and also these tours 
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are not directed to show pain, hardship or suffering but are focused on certain 
elements of the community such as culture and spirit of the local community, the 
change in living conditions, diverse economic activities, infrastructure of slums as well 
as social and charitable projects in the area (Burgold and Rolfes, 2013:164).   
  
However, slum tourism has received its fair share of negative commentary for example 
in Dharavi, India, it has been discouraged by the government who insist that this type 
of tourism is viewed to misrepresent the country as well as undermines the status of 
other popular attractions. Slum tourism, although seen as a vehicle to combat poverty 
it is often viewed to turn poverty into an attraction for tourism (Rogerson and 
Mthombeni, 2015: 319-320). In addition, Outterson and Selinger (2009:10-11), argue 
that slum tourism is a practice of voyeurism because the immorality of the tourists is 
believed to start with the invasion of privacy and taking advantage of the locals 
vulnerability, staring at the locals in an inappropriate way as well as misrepresenting 
the values and beliefs of underprivileged groups based on the basis of a selective 
observation of their lives. Ivanovic (2008:224) suggests that township tours which are 
classified as slum tours are often short which does not give the tourist enough time to 
experience alternative products especially souvenirs and locally made craft and often 
these township products are not diversified or sophisticated enough. This would 
suggest that because tourists are not given enough time to engage with the locals and 
to buy their products, not only do the locals not benefit in terms of sales of their 
products but also trips or experiences undertaken become meaningless to both the 
host and visitor.   
  
Slum tourism is sometimes criticized as it can divert the attention away from the more 
important social and political issues that many countries are faced with, encouraging 
people to turn a blind eye to social injustices (Outterson and Selinger, 2009:8). 
Essentially, the tours are seen to only focus on the experience of the tourist seemingly 
blocking out the relevant issues such as poverty, inequality or unemployment that can 
be focused on. According to Outterson and Selinger (2009:9), they quote that, “the 
activities that are undertaken during the tours obscure the relevant issues that 
emphasize that American and European policies are responsible for creating global 
inequality and secondly they also obscure the rationalization that American and  
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European policies are not willing to accept a lower standard of living”. Meaning that 
what may be seen as a normal way of living in various communities is observed as not 
normal as if there is not a particular standard of living such as access to health care, 
housing, water and sanitation then that is obviously not accepted by international 
standards. As mentioned before that there are countries in particular, India, that have 
expressed that slum tourism paints the image of a country incorrectly as it looks at the 
negatives aspects such as in the film Slumdog Millionaire that follows the life of an 
orphan boy from Mumbai, Dharavi which ultimately depicted the lives of the people in 
the slums and revealing the perceived violence, degradation and horror of the slums 
and the film itself was condemned as a form of pornographic voyeurism (Outterson 
and Selinger, 2009:2).  
  
In addition, some have noted that communities do not always benefit from slum tourism 
because of underlying structures and external control of slum tourism which may 
cause high levels of economic leakage (Booyens and Rogerson, 2019:55) Frenzel 
(2013:123) found that tour operators are often not from the local areas utilized in the 
tours and hence profits do not trickle down to local residents. These tour operators are 
seen to not make use of the local resources in terms of labour but rather they out-
source qualified guides instead of empowering the locals and offering relative skills. 
For tourism to benefit the local economy or tourism that is initiated with the purpose of 
assisting local communities, proceeds generated should always be in the hands of the 
community such as employment sourced should be local or if locals are not skilled 
enough, those proceeds should be injected into skill development programs that will 
help the locals to uplift themselves and Frenzel (2013:123) notes that there is a wide 
gap between resources and education that is hindering the poor from successfully 
participating in slum tourism. This is evident in most slums whereby because of past 
experiences, the previously disadvantaged groups did not have access to much of the 
resources which conveys racial inequality (Frenzel, 2013:123). Case studies in 
Dharavi from the local’s perspectives saw that about three quarters of the residents 
were not even fully aware that the companies that came into the area with tourists 
were commercial enterprises that were making money off visiting the community 
(Slikker and Koens, 2015:6). This case scenario indicates an unfair situation because 
when tourism is developed for the benefit of the community, the locals should be made 
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aware of it or any changes that will affect them or the use of their limited resources 
that they have so that they can be able to participate in the actual activity, decision 
making, planning and implementation.    
  
Steinbrink et al. (2012) note that slum tourism in South Africa came about in the time 
of apartheid whereby tours were conducted in non-white group areas by both the 
apartheid regime, non-government organisations (NGOs) and political groups. These 
tours were often politically constructed, promoted and controlled by the apartheid 
government to demonstrate the success of race relations and these tours attracted 
“struggle junkies” who were political activists opposing the apartheid government, 
however, even years after apartheid had come to an end these tours became part of 
the cultural heritage tourism activities that were reinforced by the narratives of the 
township aligning it with the African National Congress’s (ANC) struggle against 
apartheid (Giblin, 2017:130). An example of this is how after the apartheid, tourists 
began flocking into Soweto to visit the township whereby most of the anti-apartheid 
demonstrations took place as well as visiting the homes of Nelson Mandela and 
Desmond Tutu (Giblin, 2017:130). After the end of the apartheid regime township 
tourism had a widespread effect in major destinations of Johannesburg, Cape Town 
and Durban of which Cape Town saw a wide range of tours offered by 40-50 operators 
with 800,000 tourists participating in these organised tours (Steinbrink at al., 2012:45). 
While it is clear that slum tourism is, in fact, “off the beaten path” in many cases, this 
does not necessarily mean that all tourism which is “off the beaten path” should be 
considered slum tourism. Frenzel (2017) argues that, in some cases, inner city 
tourism, in his case the example of Johannesburg, should be considered within the 
context of slum tourism. His argument is grounded on the fact that there are many 
similarities between inner city tourism and slum tourism.   
  
Frenzel (2020:167) argues that over the last decade tourism in South Africa is 
observed to occur not only within the townships but also the inner city zones and rural 
settlements which are affected by poverty. Frenzel (2014, 2020) shows that formerly 
slum tourism was only associated with townships but recently it has taken place in 
inner city areas such as Hillbrow or Yeoville which are considered often as ‘no-go’ 
zones and carry a high territorial stigma. In comparison to the global north the notion 
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of territorial stigma continues to attract tourists and in inner city Johannesburg areas 
that are still considered as no-go areas that essentially fulfil all criteria of advanced 
marginality, extreme territorial stigma and these areas are seen hosting tours and 
tourism as a development option (Frenzel, 2020). The declining state of Johannesburg 
raised certain ideas and perceptions about the inner city but as evident in Chapter 3 
multiple plans have been put forward to revive the inner city. Arguably, these tours are 
seen to occur in poor areas as it is recognised that the poor and neglected areas 
receive high numbers of visitors (Frenzel, 2020:174).    
  
Frenzel (2020) notes also that township tourism as a type of slum tourism has not been 
investigated thoroughly in South Africa. Only in the 2000s was this topic discussed sui 
generis as a South African form which led to comparative studies with countries such 
as Brazil and India based on the research that was conducted in those countries on 
slum tourism hence links were made to compare township tourism as part of a global 
phenomenon. As such based on these comparisons research studies all classified 
slum tourism as a set idea that occurs in areas associated with high levels of inequality 
and with fairly open democratic structures (Frenzel, 2020:174). Because there is 
insufficient analysis to link inner city tourism as part of slum tourism this research 
argues that inner city tourism is most appropriately conceptualised as off the beaten 
track tourism rather than slum tourism.  
  
Overall, Hoogendoorn and Giddy (2017:316) point out that the term “slum” varies from 
one geographical, socio-spatial and historical context to the next. Therefore, based on 
these definitions it is hard to state that inner city tourism is slum tourism because the 
majority of tours do not focus on poverty as an attraction, as evident with slum tourism 
but rather focus on culture, history and adventure to name a few. Although it can be 
argued that there are places in the inner city faced with poverty, but poverty is not used 
as a focal point for tourism development in the case of much inner city tourism. In 
reference to this, Giddy and Hoogendoorn (2018:1) note that “tours have also 
developed in neighbourhoods of major cities where relative poverty is evident but not 
necessarily within the confines of the definition of what constitutes a slum and these 
are often referred to as “fringe” neighbourhoods and in addition, unlike slum tours, 
these tours tend to be under a different guise than traditional notions of viewing the 
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“other half”  and are typically marketed within specific types of cultural and sub-cultural 
experiences”. They continue to state that what distinguishes off the beaten track 
tourism from slum tourism is that off the beaten track tourism appears to be culturally 
or historically driven (Giddy and Hoogendoorn 2018:2). Thus, the extensive literature 
that has been investigated around slum tourism cannot be ignored but for the reasons 
that have been mentioned above indicating the wide difference between off the beaten 
track tourism and slum tourism, this study will maintain the reference of inner city 
tourism with off the beaten track tourism as the area of focus and rather than the slum 
tourism terminology.  
  
2.5   Summary  
  
The goal of this chapter was to review international academic literature and to observe 
different schools of thought concerning off the beaten track tourism. This chapter 
looked at three particular concepts or themes, namely inner city tourism, off the beaten 
track tourism, and slum tourism. These three concepts inform the underlying focus for 
the research study in order to understand the dynamics of inner city tourism. In the 
following chapter the focus will be upon the changing nature of tourism in 
Johannesburg and in particular how off the beaten track tourism increasingly is being 
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Chapter 3  
RISE AND DECLINE OF TOURISM IN INNER CITY JOHANNESBURG  
  
3.1   Introduction  
  
The inner city of Johannesburg has historically been the major focus of tourism and of 
tourism accommodation in the city. The aim in this chapter is to provide the essential 
context to the empirical study that is undertaken of new forms of ‘off the beaten track’ 
tourism which emerged in inner city Johannesburg.  The discussion is divided into four 
sections. First, the historical growth of tourism in inner city Johannesburg is traced in 
order to show that the inner city has traditionally been the hub for tourism in 
Johannesburg as a whole. It is argued that the dominance of the inner city in 
Johannesburg’s tourism economy began from the first days of the mining camp and 
continued until the mid-1980s. Section two turns to trace the decline of inner city 
tourism in Johannesburg. This must be understood as part of the wider processes of 
inner city economic decline in Johannesburg which began in the 1980s and 
accelerated into the 1990s. One part of the economic decline of the inner city was that 
the major focus of Johannesburg’s tourism economy moved away to the city’s northern 
suburbs. Section three seeks to document the rejuvenation initiatives that were 
implemented in Johannesburg in order to counter the economic decline of the inner 
city. It is argued that one part of those regeneration initiatives included tourism. The 
initiatives for tourism as a driver for urban regeneration in Johannesburg follow from 
similar initiatives at inner city regeneration which occurred in cities in North America 
and Europe. Finally, section four reviews the specific initiatives for revival of tourism in 
inner city Johannesburg. In particular, it examines the policy developments and 
initiatives for precinct developments.   
  
3.2   The Rise of Tourism in the Inner city of Johannesburg  
  
Tourism within cities has existed since the earliest times of urban settlement.  In 
Johannesburg certain forms of tourism, mostly business and visiting friends and 
relatives tourism (VFR), began from the establishment of the mining camp in 1886. A 
boost to early tourism was the establishment of the transportation industry that 
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facilitated tourism. In the late 19th century railways in South Africa were expanding 
within the interior and a link between Cape Town and Johannesburg was created as it 
allowed the movement of people from one city to another (Grogan, 2019 ). Evidently, 
to promote tourism within the country and for the international market, the South 
African Railways and Harbours (SAR&H) was formed, and its advertising campaigns 
were aimed at generating additional commercial traffic, increasing rail network use and 
to also supplement domestic holiday traffic through enticing summer holidaymakers 
away from coastal resorts (Rogerson and Rogerson, 2018). SAR&H implemented the 
Oversea Advertising Scheme with hopes of not only promoting tourism to the 
international market but also as a way to attract investors and settlers (Rogerson and 
Rogerson, 2019:114). Regardless of the efforts that SAR&H had placed upon 
advertising attractions within South Africa, certain places were scarcely mentioned of 
which Johannesburg was one of these places. Leisure tourism in Johannesburg 
developed only at a slow pace. By the 1920s it was recorded that steamship 
passengers disembarking in Cape Town would pass through Johannesburg and 
stopover in the city on route to either Victoria Falls or Lourenco Marques.  Although 
the gold mines did get some attention from international tourists Johannesburg was 
not a major attraction for the small numbers of international tourists to South Africa. 
American visitors stated that Johannesburg was similar to other American cities and 
therefore was not seen as particularly  interesting (Rogerson and Rogerson, 2019:  
115).   
  
Johannesburg’s leisure tourism potential was, however, encouraged from the 1920s 
as the city was described as the most interesting place in the country of fascinations 
and visitors were encouraged to travel for health, business and enjoyment (Rogerson 
and Rogerson, 2018). To stimulate the growth of tourism within Johannesburg, in 1925 
the Johannesburg Publicity Association was founded with the aim of serving as a 
guide, philosopher and friend to everyone that needed reliable information concerning 
the Golden City (Rogerson and Rogerson, 2019:116). Between the years 1931 and 
1933 the Johannesburg Publicity Association partnered with the SAR&H and produced 
many booklets that intended to introduce the city and its attractions to tourists 
(Rogerson and Rogerson, 2019:117). To further assist with tourism growth roads were 
a necessary infrastructure that was lacking and following the years from the 1930s 
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there were plans for national roads that would link the country’s main urban centres 
and this assisted in the enhanced accessibility to Johannesburg throughout the 
country. Improved roads supported the expansion of all forms of tourism including 
business, leisure and visiting friends and relatives (Rogerson and Rogerson, 
2019:120). Johannesburg was transitioning into a tourist destination and by 1934 with 
the establishment of the South African Airways, this allowed for ease of access in out 
of the city;  by 1938 there were already daily domestic flights between Johannesburg 
and Durban as well as weekly flights between Johannesburg and Cape Town.   
  
Although tourism was expanding within the city,  the accommodation industry was in 
dire distress as it had problems with issues of management, standard of 
accommodation, service, food and hygiene (Rogerson and Rogerson, 2018). In the 
1930s the view was often expressed that hotel proprietors were more interested in the 
bar trade than issues of accommodation or food service which became a constraint 
for tourism development across the country (Rogerson and Rogerson, 2019:122). 
Without proper tourist facilities such as accommodation or entertainment centres it 
was difficult to establish a tourism base. Rogerson (2019:55) states that the 
accommodation sector in tourism is one of the most crucial components for the 
development of any tourism destination because it the most visible manifestation in 
tourism. In addition to accommodation, iconic city hotels are observed as assets for 
destinations and have become symbols of modernism and development and as such 
these assets can be seen as civic landmarks and the main focus for local boosterism.  
One example of this is the iconic Carlton Hotel in Johannesburg (Rogerson, 2020).    
  
In Johannesburg, the first iconic hotel that drew tourists was the “first Carlton Hotel 
which was conceived in 1895 by the renowned mining magnate Barney Barnato as a 
huge, world-class luxury hotel including a theatre. The hotel had six-storeys and a 
telephone in every room. It hosted many celebrities, including King George VI, Queen  
Elizabeth, and the young Princesses Elizabeth and Margaret in 1947 (Rogerson, 
2020:8). The construction of the hotel began in 1903 and was finally completed in 
1906. The hotel enjoyed much success and growth as it was built at a significant time 
in the international history of hotels and also during the 19th and 20th century which 
was an important time in the development of luxury hotels within maturing industrial 
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economies of North America, Europe and colonial economies (Rogerson, 2020). This 
is important to note as it signifies the beginning of the growth of tourism in the inner 
city through the hotel industry (Grogan, 2019). However, the first decades of the hotel 
were the most profitable as it enjoyed returns as high as 18%; after World War 2 and 
in the first decade of the apartheid years, the Carlton Hotel was operating at a loss. 
This loss should be set against the fact that the period of the early 1960s was when 
the inner city was the economic heart of South African commerce resulting in land 
prices escalating (Rogerson, 2020:61). Unfortunately, in 1962 it was announced that 
the hotel was due for demolition as the Carlton block was sold and it would be replaced 
by a 22-storey office skyscraper; the hotel finally closed its doors in 1963 (Rogerson, 
2019:61). The closure of the hotel revealed a wide gap in the lack of proper 
accommodation facilities within the inner city as most of other hotels that were 
established did not meet the required standards for international tourists. In addition, 
the introduction of racial segregation in hotels by the apartheid government imposed 
more challenges which affected tourism especially in the accommodation sector 
(Rogerson, 2020).  
  
During the 1950s and 1960s the Johannesburg Publicity Association continued to 
market the city. In the 1950s it produced a list of recommended visitor attractions within 
the inner city which included several museums, Public Library, Art Gallery, the 
Observatory and city parks which was inclusive of the Johannesburg Zoo (Rogerson 
and Rogerson, 2019:5-6). In terms of seasonality, the Easter period was peak time for 
domestic leisure visitors (Rogerson and Rogerson, 2018). Tourist attractions extended 
to mines whereby guests were invited to the underground and surface workings; some 
tours on certain days included the pouring of gold and these tours appealed to both 
the domestic and international market who were interested in the development of  
Johannesburg’s history of mining-led development (Rogerson and Rogerson, 2019: 
7). These mining tours also offered an opportunity to watch mine dancing which 
appealed particularly to international tourists (Rogerson and Rogerson, 2019:7).   
  
The hotel industry in Johannesburg under apartheid was facing severe problems as 
the standards of accommodation were deemed lower than that of other countries and 
far below the expectations of the standards for international tourists. The causes of 
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these problems dated back to 1928 with the enactment of legislation that subordinated 
the South African hotel industry to those of liquor interests (Rogerson and Rogerson, 
2019:13). This is because in the 1920s the national hotel industry was established on 
properties owned or constructed by liquor interests and leased to hotel keepers and 
under the 1928 legislation the licensees of the existing bars in urban areas were 
required to provide only a minimum of 10 bedrooms to secure a lucrative liquor licence 
(Rogerson and Rogerson, 2018). The physical aspect of these hotels was given more 
attention more than the service quality they provided; with this kind of legislation it 
moulded the character of South African hotels as emphasis was given to liquor selling 
rather than accommodation services (Rogerson and Rogerson, 2019:13). The hotel 
industry was faced with more challenges with the implementation of the 1950 landmark 
Group Areas Act legislation that restricted hotels from accommodating any other than 
white visitors (Rogerson and Rogerson, 2019:14). The Group Areas Act also adhered 
to enforcing separate hotels for whites as opposed to non-whites and together with the 
1953 Reservation of Separate Amenities Act it legalised segregation of facilities with 
separate facilities for the country’s different racial groups (Harris, 1999; Simon and 
Christopher, 1984; Maharaj, 2020). This legislation had a major impact on the 
development of hotels within the country (Rogerson and Rogerson, 2018; Rogerson, 
2020). In Johannesburg there were a handful of hotels that were built to accommodate  
‘non-whites’ such as the Planet Hotel that was situated in the Indian Group Area of 
Fordsburg which offered standard accommodation (Rogerson and Rogerson, 
2019:16).   
  
Hotels in Johannesburg were faced with problems of under-investment because of low 
capital returns and the burden of liquor-domination (Rogerson and Rogerson, 2018). 
To redress these issues the national Hotel Board was established to oversee the 
grading of tourists hotels; it was required that only hotels that met minimum standards 
would be granted permits for the sale of liquor. In addition loans were made available 
to help with the renovation of reconstruction of existing hotels that would meet new 
quality standards (Rogerson and Rogerson, 2019:17). In 1986 it was realised that the 
hotel sector was suffering from one of the most severe declines in the last 10 years as 
room occupancies and gross income declined which resulted in the government 
repealing the section 72 of the Liquor Act and it led to the end of the hotel apartheid 
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but also the beginning of an open door policy for Johannesburg hotels which would 
allow them to admit persons of any race or nationality (Rogerson, 2020).Throughout 
this chequered historical early development of tourism in Johannesburg the 
geographical focus for tourism and accommodation facilities was largely in and around 
the inner city. By the 1970s, however, a number of factors would come together and 
reduce the relative significance of the inner city in Johannesburg as a whole including 
for tourism and accommodation services.  
  
3.3  Inner city Economic Decline and the Decline of Inner city Tourism  
  
This section argues that the decline of the inner city as the geographical focus of 
Johannesburg’s tourism economy must be understood as part of the wider changes 
taking place in the inner city. From the late 1970s there began a process of economic 
decline in the inner city. The change in governance significantly triggered the decline 
(Goga, 2003: 71-72) as the country was facing  challenges to apartheid which caused 
a great deal of tension amongst the white minority and non-white groups and variability 
in the economy as there was no direction. The decline led to the significant withdrawal 
of investment from the property sector and because of suburbanisation, poor public 
transport, weak administration of publicly owned properties and an ineffective 
management of the urban environment (Bethlehem, 2013:17). This, for example, was 
evident in the abrupt departure of the Johannesburg Stock Exchange (JSE) from its 
Diagonal Street Headquarters before its lease expired. The decision to move the JSE 
to Sandton contributed to the haemorrhage of the business and employment from the 
central city (Murray, 2011:99). The decline of the inner city was also triggered by the 
actions of real estate developers, corporate builders, and land speculators to locate 
their new corporate headquarters, office complexes, high income and expensively 
packaged residential developments, upscale shopping malls and retail centres in the 
exurban fringe (Rogerson, 2020). This meant these new commercial developments 
were located beyond the geographical and financial reach of the urban poor and the 
marginalised underclasses. In addition, business enterprises were attracted to 
locations beyond the inner city which had convenient access by automobile and in 
close proximity to places of residence for managers (Murray, 2011). The decline of the 
inner city was not confined simply to office and property developments. It affected 
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manufacturing also as between 1990 and 1994 the inner city lost 20 000 jobs in the 
industrial sector with a net loss of 445 manufacturing establishments in the industries 
of clothing, food, fabricated metals and jewellery (Rogerson and Rogerson, 1995).  
  
The major economic decline of the inner city was led by the dramatic decline of the 
inner city as an attractive location for commercial, office and retail property 
developments (Turok, Seeliger and Visagie, 2019). Between the years of 1982 to 
1994, 17 out of the 65 top 100 national public companies that were located in the inner 
city of Johannesburg decided to relocate to decentralised locations; another indicator 
of decline was that of the total of 104 top national business enterprises in 
Johannesburg, there were only 27% that were located in the CBD (Bremner, 
2000:187).  Businesses that abandoned the inner city in favour of Sandton and other 
emerging nodes had little opposition from the local government or offered any support 
for them to remain (Turok et al., 2019). Other property owners boarded up their 
buildings if their tenants had left as they were unable to cover operating costs or they 
ran up huge municipal arrears for electricity, water and rates as they could not sell 
their buildings as it was mandatory to clear all debts before doing so (Turok et al., 
2019:10).   
  
The companies that remained in the inner city were leading accounting firms that have 
their head offices in Johannesburg as well as financial institutions that have capitalized 
much of investment into property over the past 90 years. These institutions were life 
insurance companies like Old Mutual, Sage, Sanlam and national banking institutions 
like ABSA, Standard Bank, First National Bank, Nedcor as well as mining houses 
(Bremner, 2000:187). The three major banks of ABSA, First National Bank and 
Standard Bank were also restricted in moving. A cause of concern was that they 
employed a large number of administrative staff who lived in Soweto and this staff 
would struggle to commute to the northern suburbs. Hence they embraced the idea of 
building large complexes within privatised precincts of the inner city which excluded 
the crime and grime through access control and underground car parks including 
coffee shops, travel agents and hairdressers (Turok et al., 2019:10). The process of 
the decline took 10 years to reach the bottom of which in that phase much of the asset 
value of private properties was destroyed, albeit this also paved way for affordable 
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accommodation properties as well as the introduction of public sector regeneration 
programmes (Murray, 2011; Bethlehem, 2013).   
  
The repeal of the Group Areas Act in 1991 led to the rapid influx of black residents into 
the inner city who were escaping the violence and repression in the townships during 
the government’s State of Emergency (Bremner, 2000:186). According to Goga 
(2003:71) the core factors of inner city decline were not this movement but instead 
related to increased car usage within the business centre that caused delays and 
traffic, residential suburbanisation and ‘the boss factor idea’ whereby managers 
suburbanised their offices with the effort to have their home close to work. In the inner 
city there was insufficient parking which also frustrated commuters because of the 
inflexible local planning policy which stopped developers from building underground 
car parks with attempts to persuade people to use public transport (Turok et al., 
2019:10). Relocation of businesses was also propelled by the notion that businesses 
required a different space due to change in work, technological needs and a need for 
low rise buildings (Turok et al., 2019). Changes in urban government occurred and 
without proper planning for the inner city. This resulted in it becoming an area of crime, 
thriving informal economic activities, and buildings that were once powerhouses of 
most businesses becoming hijacked by informal landlords that provided housing to 
foreigners (Hoogendoorn and Gregory, 2016:7-8).   
  
The built environment could no longer accommodate the changing functions in the city 
which accelerated the physical decay of the inner city (Murray, 2011:102). The state 
of governance within the city was doubted as there was fear that the level and standard 
of development and the general quality of life was bound to deteriorate under a black 
government (Erickson, 2003:106). In the 1990s there was major demographic shifts 
as there occurred large-scale migration of Africans from Nigeria and Democratic 
Republic of Congo who began settling within the inner city; by the year 1995 an 
estimated 23 000 Congolese were living in Johannesburg while 3 000 Nigerians were 
living in the inner city (Bremner, 2000:186). The opening of South Africa’s borders after 
1994 brought in a new cultural group that was diverse initially making Johannesburg 
inner city as a melting pot of culture, albeit these foreign Africans became targets of 
violence through xenophobic attacks. Foreigners in the inner city of Johannesburg 
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have been victimised and blamed for overcrowded informal trading sector, the growth 
of the narcotics trade as well as the physical deterioration of the physical environment 
(Bremner, 2000:186).   
  
Structural problems affecting decline in the inner city  were later fuelled by poor service 
delivery, deteriorating infrastructure such that by the end of the 1990s the once thriving 
centre had become the victim of  poor urban management, unregulated street trading, 
overcrowding, neglect and disorderliness (Murray, 2011:88). Erickson (2003:62) 
states that the decline of the inner city can also be linked to the fact that insurance and 
pension funds reinvested heavily in property markets causing a massive 
overdevelopment of the commercial space in the northern suburbs. In order to recover 
their investments in their properties, these developers offered an option of firm 
relocation from the inner city which led to the further flight of firms out of the city 
(Erickson, 2003:62).  
  
The economic decline of the inner city was evident in the poor performance of the 
tourism industry especially in terms of accommodation in the inner city (Rogerson, 
2020). Prior to 1990, inner city Johannesburg was viewed as one of the most sought 
after tourism markets due to business tourism, shopping and entertainment (Rogerson 
and Rogerson, 2018). The most important sectors included the hotel industry, retail 
and travel companies which were all concentrated within inner city and the areas of 
Hillbrow, and Berea served as important nodes for entertainment and accommodation 
(Rogerson and Kaplan, 2005). As the inner city was initially abandoned due to the 
reasons of crime and violence and it brought about a sense of fear which resulted 
negatively on the tourism market (Rogerson and Kaplan, 2005: Perry and Potgieter, 
2013). This impacted negatively on most businesses because they were forced to 
relocate or close down because there were no longer profits flowing in from the tourism 
markets they depended upon.   
  
The focus of tourism in Johannesburg shifted away from the inner city to the new 
tourism nodes in the city’s northern suburbs, most notably Sandton and Rosebank. 
The decline of inner city tourism affected the hotel industry, including the performance 
of the (second) Carlton Hotel in inner city Johannesburg (Rogerson, 2020). The 
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Carlton Hotel, under the management of Western International Hotels had opened its 
doors in 1972. Business conditions for an upmarket hotel, however, deteriorated in the 
1980s with the shift of tourism from the inner city to the northern suburbs. Murray 
(2011:98) argues that the demise of the Carlton Hotel signalled the end of the era 
when the city of Johannesburg was cocooned in the apartheid dreamscape of racial 
exclusivity. Following the opening of the Johannesburg Sun Hotel in 1985, there was 
five other upmarket hotels in the inner city competing for a diminishing number of 
tourists. One by one these hotels were forced either to downgrade their facilities or to 
close down operations in the inner city of Johannesburg (Rogerson, 2020).  
  
3.4   Initiatives to Rejuvenate the Inner city  
  
The decline of inner-cities is not something that only occurred within South Africa but 
globally many cities have fallen victim of declines due to economic, political and social 
issues that caused businesses to move out from inner-cities. Following the 
experiences of many cities in Europe and North America which had experienced inner 
city decline there were numerous initiatives launched to regenerate the inner city.   
  
According to Bethlehem (2013:19) there were four major urban regeneration strategies 
that were introduced in the Johannesburg inner city. These were public investment in 
urban renewal and infrastructure, City Improvement Districts (CID), institutional and 
corporate investments and private entrepreneurial investments focusing within the 
residential sector. The CIDs represent a market driven and property focused yet 
externally oriented urban redevelopment strategy and they also served as 
experimental incubators for promoting urban regeneration (Murray, 2011:260). These 
improvement districts were divided into two spheres; the first focusing on improvement 
districts in the central city for regeneration, curbing crime, informal trading and 
infrastructural upgrading and the second focused on management districts within high 
density and mixed-use commercial nodes of Rosebank, Randburg, Sandton and other 
northern suburbs (Murray, 2011:262).   
  
In 2000 when the creation of the Johannesburg Metropolitan Council came to being, it 
set up the Johannesburg Development Agency (JDA) which was a vehicle for 
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undertaking catalytic interventions in the rundown areas but with economic potential. 
The JDA aimed at creating well-functioning nodes with a critical mass in the central 
city, connecting them together gradually filling in gaps to increase the city’s tax base 
(Turok et al., 2019:11). The CIDs were aimed at property owners within different areas 
to collect levies that were above existing rates and taxes. These levies were used to 
fund the private sector management and used to provide security, cleaning, marketing, 
greening, park management and other services that were used to protect the area 
(Turok et al., 2019). The second phase focused on support infrastructure within the 
city such as the improvement of public lighting, pavements, small urban squares, parks 
and community halls. The most prominent initiative of phase two saw the development 
of the Rea Vaya which was the Johannesburg’s Bus Rapid Transit System that came 
about to facilitate the movement of visitors and improve the quality of public transport 
during the 2010 FIFA World Cup. In terms of the investment trends, companies such 
as financial houses of Standard Bank, ABSA and First National Bank that did not 
relocate to the north but rather upgraded or expanded their operations in the inner city 
area became active members of the CIDs (Bethlehem, 2013:21).   
  
Turok et al., (2019:13) notes that the most remarkable change within the inner city over 
the last two decades has been the upsurge in residential activity. The residential sector 
came into existence through converting abandoned offices into residential units. The 
first units were developed by the Johannesburg Housing Company and Madulamoho 
Housing albeit these housing companies faced challenges in the collection of rent and 
some buildings that were hijacked were difficult to govern (Bethlehem, 2013:23).  
Through the efforts of these agencies the inner city became more organised and 
through their efforts they made the inner city more comfortable for people to stay and 
feel safe. The trend for inner city residence is growing with more companies  investing 
within property; examples are the Affordable Housing Company (AFHC) (currently 
Africa Housing Company), City Property, Jozi Housing, Jika Housing and Circlevest 
(Bethlehem, 2013:24).   
  
It is noted that not every plan to revitalise inner city Johannesburg was successful. 
One case is the Park City project that was proposed in July 1994 by the Intersite which 
was a parastatal property arm of the railways. The plan initially was to clean up and 
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improve station buildings inclusive of building a 2 500-seat convention centre and a 
new provincial legislature, an 18 500-metre squared trade centre with a hotel, 8 000 
apartments housing complex with a school, gymnasium and other facilities of which 
would be built on an artificial lake. All this seemed unrealistic due to improper planning, 
but the station was refurbished, and the rest did not materialise (Beavon, 2004:267). 
After much consideration and planning there was an ambitious plan to revive the inner 
city which was through the Johannesburg Mayivuke translated as (Johannesburg 
Awake) that was launched by former Deputy President Thabo Mbeki at that time with 
the aim of upgrading transport terminals, providing a controlled environment for 
hawkers and pavement sellers to operate in an informal sector, improve cleaning of 
the inner city and so on (Beavon, 2004:268).   
  
Urban regeneration projects are introduced within a specific city to reverse the decline 
that has brought physical and environmental damage. Urban regeneration is a solution 
to problems of decline, and it can be realised through the implementation of effective 
planning methods. It is seen as a process and generally defined as the development 
or rehabilitation of older parts of towns and cities including the city’s business area (De 
Vries and Kotze, 2016:126).  Tourism growth has been identified in the international 
experience has one basis for regeneration of inner-cities. According to Yilmaz and 
Gunay (2012:6) tourism led urban regeneration has positive impacts to the local 
economy in terms of employment creation and enterprise development. Urban 
regeneration through tourism is observed as a catalyst to bring about improvements 
within the inner city. This viewpoint is supported by Rogerson and Kaplan (2005:215) 
who note that “as a result of global economic restructuring and the decline of traditional 
manufacturing activities in many cities of the developed world, many urban 
governments have turned to tourism as one element of strategies for economic 
regeneration, restructuring and local economic development”. Not only is tourism a 
vehicle for change but it has the potential to produce economic benefits, improve the 
physical environment, the inner city image as well as the welfare of the people (Mbhiza 
and Mearns, 2014:1). For cities to regain their image and attract investment, 
rejuvenation of the inner city through creative industries such as tourism are observed 
as bringing back life into the inner city. This was first noted in the 1970s and 1980s in 
America when many urban areas were faced with negative consequences of 
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globalisation, suburbanisation and deindustrialisation. Due to these radical 
transformations many cities had lost their initial attractiveness as commercial and 
cultural locations resulting in inner city areas being written off as inhospitable, 
decaying, industrial wastelands, slums and high crime hotspots (Stors and 
Kagermeier, 2013:117). The Italian city of Genoa was revitalised through various 
projects through funding from local, national and European institutions that are 
designed to stimulate business development and employment growth (Galdini, 
2007:107).   
  
Attempts to promote tourism was the response of many cities to the decline they 
experienced. In much of Europe city centres were transformed through investing in 
their heritage assets and built environment assets, reconfiguring places, investing in 
iconic architecture and repackaging their cultures in order to bring life into the areas in 
the city that were once written off (Maitland, 2013:13). Here, tourism takes the form of 
a zone that is initially planned which brings about the establishment of galleries, 
museums, art venues, entertainment offers such as casinos or aquarium, leisure 
shopping, branded bars, cafes and business tourism facilities (Maitland, 2008:16). 
Tourism is a  viable tool of urban regeneration because apart from the structural 
improvements that are needed to support tourism such as better roads, 
communication and access into the destination, it is a cost effective tool because it is 
mostly service based hence it is able to integrate the local community who find 
themselves involved in tourism through having their own businesses such as arts and 
craft stalls, selling food to visitors and entertainment through song and dance. The 
next section turns to review how many similar initiatives from the European and North 
American urban record of tourism-led inner city regeneration were applied in the case 
of Johannesburg.   
  
3.5  Inner city Revival in Johannesburg and the Development of Precincts  
  
As noted above, inner city regeneration has been a key component in many cities and 
has been used as a marketing strategy whereby creative precincts and cultural hubs 
have been developed to attract people to live, work and play within the inner city with 
the idea of marketing the inner city as safe again. Tourism based activities are 
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observed as feasible ways for urban regeneration because cities are considered as 
travel destinations based on the geographical location, urban development including 
major clusters of both primary and secondary attractions (Mbhiza and Mearns, 2014). 
Another element of physical regeneration is improvement of inner city open spaces for 
recreation use (De Vries and Kotze,  2016)  
  
One of the components of urban regeneration is precinct development of which in 
Johannesburg precincts have facilitated a variety of tourism markets, product 
development and entrepreneurship opportunities through creative spaces. One of the 
first precincts that emerged with the mindset of urban regeneration was Newtown 
Cultural Precinct that was also achieved through the Igoli 2000 initiative which aimed 
at improving service, revenue, efficiency, customer care, support safety and 
environmental issues also adhere to sustainability practices as well as supporting 
social and economic development (Dlamini, Froneman and Clarke, 2001:1). Newtown 
is located in the western sector of the Johannesburg city centre and covers an area 
that stretches from the marshalling yards and the railway lines to the north, the 
motorway in the south, West Street in the east and Quinn Street in the west (Van der 
Heijden, 2013:10). Previously known as Brickfields, its history is embedded in a racially 
mixed working-class district whereby bricks were manufactured in the late 1890s 
(Mbhiza and Mearns, 2014:3). At the beginning of the 20th century, Newtown went 
into decay as a result of decentralisation of commercial activity to the suburban areas 
and the closing down of the Jeppe power station, tram lines closure, the construction 
of the freeway system and the relocation of the agricultural market to City Deep  
(Mbetse, 2010:54).   
  
The JDA identified Newtown as a cultural precinct and began to implement various 
initiatives starting with inviting NGOs to move into the empty buildings, the acquisition 
of Turbine Hall including other businesses coming into the area such as AngloGold 
Ashanti, and the Brickfields housing scheme (Van der Heijden, 2013:10). The 
Newtown Cultural Project was completed in 2003 and it was marked by the 
developments of the Mary Fitzgerald Square into a public space that is adjacent to the 
Museum Africa and Market Theatre including the construction of the Mandela Bridge 
that linked Braamfontein and Newtown. Furthermore, the project included the M1 
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motorway, and the Metro Mall taxi rank and interchange point inclusive of street stalls 
for hawkers who cater for the needs of over 150 000 daily commuters that would be 
added (Beavon, 2004:275).   
  
The Newtown Cultural Precinct was an important project of the Johannesburg 
Development Agency as it was seen to transform the western side of the city into a 
major mixed-use district by building conversions and new construction. However, a 
decade later the project managed to attract the biggest multi-purpose developments 
in the city centre with an 85 000 m² property that was developed by Atterbury which 
comprised of a shopping centre, premium office space, gym, underground parking; 
two years later the City Lodge hotel was built and stands as the first branded hotel 
built in over two decades in inner city Johannesburg (Turok et al., 2019:11).  Newtown 
is described as the place where “it’s always happening” and as a cultural hub of 
Johannesburg inner city (Mbhiza and Mearns, 2014:3). It was promoted by the Greater 
Johannesburg Metropolitan Council and other partners as a hub for creative and 
cultural activities to enhance the area’s tourism potential. This is evident through its 
promotion to ensure it becomes the creative capital of Johannesburg through its 
dynamic, vibrant and sophisticated space by boasting the best cultural offerings in 
Africa (Mbhiza and Mearns, 2014:3). The precinct is observed as possessing a wide 
range of cultural organisations and heritage landmarks, performance and 
entertainment centres, visitor attractions and shopping malls (Mbhiza and Mearns, 
2014:3). Newtown was not the only inner city regeneration programme.   
  
The Maboneng Precinct also came about and became a driver for revival of inner city 
tourism attracting both domestic and international markets (Gauteng Tourism 
Authority, 2020). Maboneng is located on the Eastern side of Johannesburg and it is 
a privately developed urban neighbourhood that started in 2008 by Jonathan 
Liebmann, who through the support of an international financier bought the old D.F 
Corlett construction office and warehouse and began developing the building into an 
arts-orientated complex, namely The Arts on Main (Goo, 2017:9). Maboneng means  
“place of light” in Sesotho and comprises an emerging creative cluster. It is run by a 
private property development within an area that was previously occupied by light 
industrial warehouses and factories (Gregory, 2016:163). Maboneng was officially 
  46  
launched in May 2009 with the opening of Arts on Main that is a creative community 
with a mix of studios, galleries, and creative office spaces (Gregory,2016:163). The 
developments took place mainly along one  street, Fox Street, which is the location of 
a business cluster in properties that had been owned and developed by the property 
company Propertuity. Additional developments included those such as the Main Street 
Life, the Main Change and Revolution House (Gregory, 2016:163).   
  
The Maboneng precinct expanded with a cluster of over 40 buildings that range from 
residential, commercial, light industry, hospitality, and entertainment facets, all fitting 
within the Propertuity portfolio. The residential component is a mixture of various 
apartment offerings that are exciting such as converting containers into studio 
apartments essentially to make the area vibrant (Murtagh, 2015:56). The Maboneng 
Precinct aims at altering the built environment to bring life back into the inner city with 
various projects such as commissioning giant art murals on buildings as seen with the 
40m high painting of Nelson Mandela. In 2015 the property developer established the 
first park, the Common Ground Urban Park that is a greening park that hosts open air 
concerts and events, restaurants and craft stalls (Goo, 2017:11). There are 
commercial spaces that have been rented out to utilise for work or offices and currently 
it has become a food lovers’ destination with the introduction of restaurants offering 
cuisines with distinctive African flavours. Maboneng as a precinct continued to 
experience growth and attract various visitors with the opening of new museums, 
galleries, independent theatres such as PopArt and cinemas (Bioscope), as well as 
pubs and clubs (Murtagh, 2015:56). New accommodation developments in the 
precinct included a small boutique hotel as well as a backpacker hostel which was 
targeted at international youth travellers.      
  
Close to the Maboneng Precinct, is the 1 Fox Street Precinct within the Ferreirasdorp 
area. Ferreirasdorp dates back to the mining camps that were first established during 
the gold rush. It is in this town that the first building in Johannesburg was built, the first 
café, barber, shop, school and bank and bar with the first liquor license granted to the 
Ferreiras Bar in 1893 and later to the Good Luck Bar in 1895 (Fox Junction, 2019). 
The 1 Fox Street Precinct is made from old warehouse sheds that were used during 
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the mining days but are now under the ownership of the Johannesburg Land 
Company; these buildings were transformed into trendy spaces opening their doors in  
2014 for the public (Fox Junction, 2019). The Precinct is home to popular spots of  the 
Good Luck Bar, Fox Junction Event Venue,  the Mad Giant craft brewery, 1 Fox Food 
Market Shed including stalls that sell a variety of craft food and drinks, arts and crafts 
and an open space with tables and chairs allowing for interaction and family time 
(Gauteng Tourism Authority, 2020).   
  
Another successful precinct is evident with the development of Braamfontein. 
Donaldson and Terrence (2015) suggest that Braamfontein was historically referred to 
as Braamfontein Township that was established in 1886 as an area strategically 
placed to house the influx of workers in other formal mining villages.  Braamfontein’s 
physical territory had remained the same until the 1950’s when the suburb underwent 
modifications starting with the relocation of the seat of the City of Johannesburg to 
Braamfontein Hill. In addition, there occurred the rezoning of the land to attract 
commercial interests as a result of corporate property developments from the 1950s 
onwards (Donaldson and Terrence, 2015:81). The second change led to the 
development of the council zoning additional stands in Braamfontein that were used 
for commercial activities with the intention of transforming Rissik Street into a 
monumental way that would link the Civic Theatre with the old City Hall (Beavon, 
2004:165). As a business node it only commenced business in the 1950s after more 
sites were zoned for business that resulted in the modern commercial townscape 
(Beavon, 2004:165). Essentially, Braamfontein increased with the construction of 
office blocks that housed major companies making it a successful business node.  
 
However, after inner city began experiencing a decline, Braamfontein’s economy 
started a process of decline.  In 2004, the JDA made efforts to revitalise the area and 
major investments were injected into purchasing properties that were turned into bars, 
restaurants, coffee shops, accommodation and corporate offices (Donaldson and 
Terrence, 2015:81). In addition, a major development with significant implications for 
tourism was the establishment of Constitution Hill as a focus for heritage tourism (van 
der Merwe, 2013). These changes have made the area very attractive, and the 
development of a street culture is apparent in every street that introduces individuals 
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to a different view of the city. It has been argued that “Braamfontein has become a 
space of entertainment with many individuals (living in and outside of the area) 
spending their days exploring and enjoying Braamfontein’s cultural hot spots. There is 
a very cosmopolitan street culture evident along Juta Street and while segregated 
along economic lines it is racially mixed (Donaldson and Terrence, 2015:81).   
  
From the above analysis, the inner city of Johannesburg has experienced change and 
some revival which is in part the consequence of the development of precincts such 
as Newtown, Braamfontein and Maboneng. As will be shown in the empirical work 
presented in Chapter Five these areas which developed for the purpose of 
regeneration and bringing life back into the inner city have become focal points also  
for ‘off the beaten track tourism’ because of the kinds of spaces they are. In the 
international context Maitland (2010:16) argues that through off the beaten track 
tourism, tourists want to move beyond the enclave tourist spaces which are created 
for them and seek out heterogeneous tourist spaces which are also softer and allow 
for personal narratives to be created. Precincts can thus, be observed as the 
foundation in which off the beaten track tourism was able to foster, and it gave way to 
various tourism products being offered by tour operators which did not exist 
beforehand.   
  
3.6  Summary  
  
This chapter provides the context to understanding the emergence of ‘off the beaten 
track’ tourism in inner city Johannesburg. The discussion began by showing that 
historically the inner city has been the geographical focus for tourism in Johannesburg. 
With the decline of the inner city as a whole, inner city tourism and accommodation 
services also began to a downturn as the geographical axis of tourism shifted to the 
northern suburbs, especially the Sandton and Rosebank nodes. Regeneration 
initiatives have been launched to revive Johannesburg inner city including through 
tourism. Some of these initiatives for tourism as a driver for urban regeneration in 
Johannesburg follow from similar interventions for revival of declining inner-cities in 
North America and Europe, including precinct developments. In the next chapter I will 
look at the methodology used to gather the information to support the literature review 
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Chapter 4 
 RESEARCH DESIGN AND METHODOLOGY  
  
4.1   Introduction   
  
The aim in this chapter is to discuss the research methodology that was adopted for 
this study. The focus is on research design, research instruments, data collection, data 
analysis, limitations to study and ethical considerations. Support literature is used to 
justify the research approaches and also to ensure the selected approaches are 
aligned with the research aims and objectives as well as to address the research 
questions proposed.   
  
4.2   Research Design  
  
According to Creswell (2014:41) research design represents types of inquiry within 
qualitative, quantitative and mixed methods approaches that provide a direction for 
procedures for the research. The research design that this study has adopted is a 
mixed method in order to collect the primary information. The mixed method is a 
combination of the qualitative and quantitative research data (Walliman, 2011). 
Qualitative research is principally concerned with uncovering knowledge about 
people’s feelings and also how they think with regards to particular circumstances they 
find themselves in as opposed to making conclusions about their thoughts and feelings 
being valid (McGregor, 2017:24).   
  
The usage of qualitative research involves the purposeful practice of describing and 
explaining data and is the most effective model which occurs in a natural setting that 
allows the researcher to be able to develop a certain level of detail from being highly 
involved in the experience (Williams, 2007:67). As such, qualitative research seeks for 
meanings and understanding as expressed by those that are living the phenomenon 
and qualitative research seeks for patterns in the data that can be analysed for 
meaning (McGregor, 2017:24). By contrast, quantitative research focuses on 
collecting and analysing numerical data as its emphasis is on measuring the scale, 
range and frequency of data (Neville, 2007:3).   
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Therefore, through the mixed method, it combines assumptions and methods from 
both the qualitative and quantitative approaches (McGregor, 2017:25). Tashakkori and 
Creswell (2007:322)  suggest that through using mixed methods the researcher is able 
to integrate the qualitative and quantitative data to provide an understanding of the 
research problem. The two approaches or rather the sources of data are combined, 
and the research is treated as a single study or longitudinal project that has multiple 
phases (Tashakkori and Creswell, 2007:326). This research method was selected on 
the basis that it can provide a diversity of data if one of the methods failed in providing 
sufficient data. Clark and Ivankova (2017:5) suggest that the usage of a mixed method 
can provide a better understanding because the results of the data will integrate 
different results which can compensate for each other by providing better 
understanding.   
  
The mixed method is effective as it uses a process of triangulation which provides a 
process of developing more accurate credible conclusions through grounding them in 
multiple perspectives including multiple methods, multiple theories or multiple 
researchers (Clark and Ivankova, 2017:6). The mixed method also helped in receiving 
various viewpoints from different participants based on their experiences which 
expanded the study in finding more richer information. Clark and Ivankova (2017:1011) 
argue that the mixed method provides a diversity of views as it combines the 
researcher’s perspective found in selected variables through the quantitative research 
with participants perspectives as found in emergent meaning through qualitative 
research.  
  
4.3   Research Instrument  
  
Two research instruments were utilised in this study. First, the research  made use of  
in-depth interviews with tour operators that host tours within inner city of 
Johannesburg. Through the usage of in-depth interviews the researcher sought for 
deep information and knowledge which is found when conducting  formal or informal 
interviews or with focus groups. Canals (2017:397) mentions that interviews can be 
structured or semi-structured as the former will follow a specific pattern in which the 
questions posed to the participants are the same. The interviews that were conducted 
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with the tour operators were structured and applied open-ended questions that allowed 
for the interviewee to respond more effectively with information that could assist in 
developing themes.   
  
A structured interview is formatted as a schedule of questions that is completed face 
to face and the interviewer has control over the order of the questions which are 
predetermined (Wilkinson and Birmingham, 2003:45). Kothari (2004:97) observes that 
structured interviews are carried out using pre-determined questions including the use 
of standardised recording techniques. Furthermore, structured interviews are 
beneficial as they allow the researcher to access personal data and to also have the 
ability to understand an individual’s context and motivations (Morris, 2015:7). During 
the interviews, permission was granted from the interviewee to record the conversation 
using a cell phone from which the information was later transcribed for analysis.  
  
 The interview questions included a set of 25 questions with the sole purpose of 
investigating the development of each tour company, their primary purpose and 
objectives of conducting tours within the inner city, types of tours on offer including 
tour duration, size, cost, routes covered, characteristics of clientele, challenges faced 
by tour operators, tour guide criteria, number of staff employed, and the role that the 
tour operators play within the community. Face-to-face interviews were  preferred as 
they allowed for better conversation but in cases where the interviewee was 
unavailable for a face-to-face meeting telephonic interviews were conducted. The 
interviews were scheduled based on the availability of the interviewee and in general 
interviews ranged between 30 minutes and an hour. The interviews progressed from 
August 2019 to March 2020 which was over a seven month period. Appendix A 
provides the interview schedule that was used.   
  
The second research instrument for this study was the questionnaire which was 
distributed amongst tour participants. Through the usage of questionnaires, Wilkinson 
and Birmingham (2003:8)  argue that a well-planned and well-executed questionnaire 
may produce rich data in a ready format for analysis and simple interpretation and if it 
is correctly conducted it utilises less resources than any other research instruments 
thus helping to gather views and opinions from many individuals or respondents. 
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Questionnaires can be designed and used to collect a vast quantity of data from 
various respondents and often are beneficial in the manner that they are inexpensive 
to administer, require little training to administer, and relatively  simple to analyse once 
completed (Wilkinson and Birmingham, 2003:8). Three types of questionnaires are 
differentiated, namely mail survey, group administered questionnaire and household 
drop-off survey. This study applied the group administered questionnaire.  The group 
administered questionnaire allows each member of the group to complete his or her 
own questionnaire and return it to the researcher upon completion. Through this 
process a higher response rate can be obtained because the group is assembled for 
the purpose of assisting with the research and the respondents feel involved with the 
work by being handed the questionnaire by a member of the research team (Wilkinson 
and Birmingham, 2003:10).   
  
The questionnaires for tour participants were structured with 17 questions with the 
purpose of examining the tourist’s experience before and after engaging in the tour. 
The questions first consisted of biographical or background information (age, country 
of origin, sex) and then explored the type of market or tourists these inner city tours 
attracted. The questionnaire posed questions of whether participants had engaged in 
an inner city tour before and if they had any knowledge of other tours within the inner 
city, their reasons for participating in the tour, their perspective of the inner city, aspects 
of the tour that they enjoyed most and products that they would want to see added to 
tour packages. These questionnaires were not structured in a yes or no format and 
neither with multiple choice answers but challenged the tourists to reason, by giving 
more detail to their answers as well as adding information that was not known by the 
researcher.   
  
The questionnaires were distributed to only tour participants who had booked for a 
public as opposed to a private tour. The reason for using public tours was that these 
tours had more participants than private tours which in many cases had only one or 
two participants and had booked for the private tour in order to avoid being in a large 
group. The distribution of questionnaires progressed every week from October 2019 
to March 2020. Appendix B provides a copy of the survey questionnaire instrument.  
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 4.4  The Tour Companies  
  
The tour companies through which the interviews were conducted all offer uniquely 
packaged tours that aim to introduce the tourist to a variety of off the beaten track sites  
in the inner city. In total ten tour companies were approached and seven participated 
in the research. These seven tour operators are experts in the geographical setting of 
the inner city of Johannesburg and keep up with the latest developments of 
contemporary culture and lifestyle that the tourist may find pleasure in. The tour 
operators are identifiable based on the tours that they offer and the area in which they 
specialise in. The largest of the tour operators have fixed premises as their base of 
operations in the inner city; others operate by agreeing a fixed point at which to meet 
tour participants. Figure 4.1 shows the areas of Johannesburg inner city that are 
covered by the tour companies and location of offices for some of the leading operators 
with fixed premises. 
  
  
Figure 4.1: Suburbs covered by inner city tours in Johannesburg   
Source: Author  
  
  55  
A brief profile of each of the seven tour operators is now provided.  
  
The Dlala Nje (DN) tour operators are based in the Ponte Tower, Hillbrow. The tour 
company was started in 2012 by two former journalists who wanted to challenge 
people’s perception of Hillbrow as the area was branded as a no go area due to crime. 
The tour company has 28 employees who are cleaners, teachers within the community 
centre and local tour guides who are all based in the local community. Their tours 
cover Hillbrow, Yeoville and Bezuidenhout Valley and with packages starting at a 
minimum of R350 inclusive of food and drink.  
  
Curiocity Backpackers (CB) is the brainchild of a skating enthusiast who founded the 
tour company 5 years ago with the purpose of giving people a reason to stay in the 
inner city without looking to Johannesburg’s Northern suburbs for accommodation. 
The tour company is located in the heart of Maboneng and has 21 staff members who 
are responsible for the operations of the bar and accommodation but only has two tour 
guides who conduct the tours. The tours cover Maboneng precinct, Fairview, Troyeville 
and Jeppestown, Marshalltown, Ferreirasdorp and Newtown. Packages are uniquely 
designed to suit each individual and standard packages are offered from R285.   
  
Past Experiences (PE) was established in 2009 as the first Joburg Walking Tour 
Company. Ideally the tour company was supposed to be an archaeological tour 
company, but the idea failed to manifest. Later, passion shifted to the love and 
appreciation of the inner city and art especially of graffiti. The tour company is 
individually run by a woman who often works together with local artists and architects 
to assist in tours. Tours cover Ferreirasdorp, Marshalltown, Newtown, Bertrams, 
Maboneng and Braamfontein with packages dependent on the tour chosen.  
  
Eenblond Tours (ET) was founded a couple of years ago by a travel blogger who 
enjoyed experiencing new places and interacting with the local people. Through her 
experiences she saw a gap in the market and wanted to share these experiences with 
people and give them an opportunity to immerse themselves with the local cultures, 
food and history without being afraid of being in the city. The company is solely run  
but often the founder does have local guides that help her with tours and a driver to 
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transport guests. The tours explore Melville, Fordsburg and Brixton with a cost starting 
from R480 and may or may not include food and transport.   
  
Jozy Triangle (JT) was founded 5 years ago by an individual who was fascinated by 
street art and its history. Through the tours he wanted people to experience the inner 
city themselves without observing how the inner city is portrayed on the media, so the 
tours aim at changing people’s perception of the city.  The tours are focused on 
educating people and taking them through a historical journey on art, food, fashion, 
lifestyle and architecture. The tours cover different ‘hotspots’ in Yeoville, Maboneng, 
Marshalltown, Bezuidenhout Valley and Newtown with different price ranges starting 
from R450.  
  
Micro-adventure Tours (MT) is independently run, and it was established in 2017 
after the founder was retrenched from his corporate position after 15 years of working 
in IT. The tours are organised and derive from a passion of travelling and fitness such 
that  the founder was able to create cycling tours from these elements. The tours 
explore the inner city whether good or bad, but the founder wants people to familiarize 
themselves with the inner city and look beyond the stigmas and fuse themselves with 
the local people and learn about the history, art and food. Tours cover the areas of 
Parktown, Hillbrow, Yeoville, Victoria Yards, Ellis Park, Maboneng, Newtown, 
Braamfontein, Gandhi Square and Marshalltown, with the cost of the tour starting from 
R180.  
  
After spending years in exile due to the apartheid regime, the founder of Roving Bantu 
Tours and Kitchen (RB) started the tour company and restaurant with an idea to 
retain authenticity and create a welcoming and relaxed space for people from all walks 
of life. The tour company has five employees who are responsible for the restaurant, 
but the tours are conducted by the founder only. Located in Brixton, the tours cover 
the areas of Braamfontein, Melville, Fietas and Yeoville. Tours range from R300 and 
it depends on what the tourist would like hence some tours will not include food and 
transport.  
  
  57  
4.5   Data Collection  
  
Deliberate sampling was used in the selection of the interviewees.  Kothari  (2004:15) 
mentions that this form of sampling involves the “deliberate selection of particular units 
of the universe for constituting a sample which represents the universe”. These tour 
operators were selected based on their location of operations within the inner city of 
Johannesburg and these tours are regarded as off the beaten track based on the 
nature of the experience offered.  
  
The questionnaires were distributed randomly to participants. Kothari (2004:15), 
mentions that “random sampling from a finite population refers to that method of 
sample selection which gives each possible sample combination an equal probability 
of being picked up and each item in the entire population to have an equal chance of 
being included in the sample”. Through random selection every participant is able to 
express their views and it also gave an opportunity for unbiased opinions that may add 
value to the research. The questionnaires that were successfully distributed were 127 
excluding three that were unusable. The figures below show how many of which each 
tour operator accounted for:   
• Past Experiences (15 questionnaires)  
• Dlala Nje (32 questionnaires)  
• Curiocity Backpackers (30 questionnaires)  
• Roving Bantu Tours (11 questionnaires)  
• Micro-adventure Tours (27 questionnaires)  
• Eenblond Tours (8 questionnaires)  
• Jozy Triangle (4 questionnaires)  
  
Out of the 10 tour operators that were approached I was not successful in participating 
in the tours in order to distribute questionnaires through the Johannesburg Heritage 
Foundation, Joburg Places and the Hillbrow Outreach Foundation. The reasons are 
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4.6   Data Analysis  
  
The quantitative data consisted of 127 questionnaires that were recorded and 
analysed on the Microsoft Excel.  It is observed that the  “primary purpose of Excel is 
to organize and analyse large amounts of information. Data are stored in a worksheet 
(grid) organized in columns and rows that can be manipulated, sorted, and analysed 
to meet specific needs of the user” (Payne and Frey, 2018:9). The information 
collected from the questionnaires was recorded onto an Excel spreadsheet of which 
number codes were used for all the 17 questions posed to find themes as well as 
tabulated for presentation.    
  
In terms of the qualitative data that was extracted from the questionnaires, the 
information was recorded onto the Excel spreadsheet and categorised thematically. 
Number codes were also used to indicate the number of responses given from the 
overall group of participants as well as developing themes from those responses. The 
interviews conducted made use of thematic analysis which is a method for analysing, 
identifying, describing,  organising and reporting themes that are found in the data 
(Nowell, Norris, White and Moules, 2017:2). Through thematic analysis, it is an easier 
method for examining the perspectives of different research participants highlighting 
similarities and differences and generating unanticipated insights (Nowell et al., 
2017:2). Nowell et al. (2017:4) argues that to thoroughly analyse qualitative research, 
it is conducted through a series of three steps which is inclusive of familiarization of 
data as immersing with the data will allow the researcher to understand the breadth 
and depth of the content. Coding is used in order to develop themes in which specific 
statements are analysed and categorised into themes that represent the phenomenon 
of interest (Nowell et al., 2017:85). Once all the data is coded and collated then sorting 
may be established in which relevant coded data extracts into themes and these 
themes are identified through bringing together components or fragments of ideas or 
experiences which if viewed alone are meaningless (Nowell et al., 2017:8).   
  
The interview responses from the tour operators were treated differently from the 
questionnaires because the responses received were lengthy and more than one 
theme would emerge from a response. Essentially, a reading through every question 
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and response was pivotal in developing the themes that repeated and stood out. The 
themes that emerged were supported by use of key quotes from the respondents.  
  
4.7  Ethical Considerations  
  
In terms of the ethical considerations applied to the study, the questionnaires had a 
brief introduction of the study and explained that the study was voluntary, and 
participants would not receive any form of renumeration, they were not required to 
provide their personal details and it was not compulsory to participate. Recording was 
used during the in-depth interviews with the tour operators; however, permission was 
acquired beforehand and reassured all parties that the information would only be used 
for this research study only and not redistributed elsewhere. Consent was also 
acquired from the tour operators and tourists to take pictures of them during the tour 
for later research purposes.   
  
4.8  Limitations to Study  
  
There were several limitations to this study. First, was that I had difficulty arranging 
interviews with certain tour operators that conducted inner city tours as these tour 
operators were not interested in taking part in the research study as they had ideas of 
being misquoted. Secondly, it was difficult securing face to face interviews as some 
tour operators were constantly busy hence at times I resorted to telephonic interviews. 
The major interview that was pivotal to this study was with Joburg Places which took 
several months to secure. In terms of field work there were delays in distributing 
questionnaires during the months of September and October 2019 due to the 
xenophobia attacks, protests and looting which occurred within the inner city of 
Johannesburg. Such events caused tour operators to halt tours and delayed the 
research process.   
  
Finally, the outbreak in 2020 of COVID-19 caused a further major problem with the 
distribution of questionnaires because it affected not only local tourism but 
international tourism thus restricting movements of tourists in and out of the country 
(Rogerson and Rogerson, 2020; World Health Organisation, 2020). Consequently, 
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with the introduction of the lockdown, tour operators closed their businesses by 
adhering to government regulations to stop the spread of the virus, so this impacted 
the study negatively causing delays. The research process necessarily therefore 
terminated in March 2020.  
  
4.9  Summary  
  
This chapter focused on the methodological processes that were applied throughout 
the study. The research made use of questionnaires that were used to investigate the 
tourist experience during the tour. In addition, the study also deployed qualitative 
research methods through the interviews conducted with the tour operators to 
understand the development of their tours and products offered to tourist. The 
research used content thematic analysis to thoroughly analyse the data received from 
both the questionnaires and interviews in which the data captured was used in the 
development of the themes. Chapter 5 will focus on the results and analysis of the 
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Chapter 5   
RESEARCH FINDINGS AND DISCUSSION  
  
5.1   Introduction  
  
The aim in this chapter is to analyse and discuss the findings of the data collected from 
the interviews with the tour operators and from the questionnaires administered to 
participants in inner city Johannesburg tours. The material in this chapter is organised 
into four sections of discussion. The first section examines the overall characteristics 
of the inner city tours, their thematic focus and key attractions. The essential 
geography of these tours in the inner city of Johannesburg also is revealed. Section 
two provides further detail of the off the beaten track tours of inner city Johannesburg. 
It analyses the content of ten illustrative tours to indicate the types of attractions and 
experiences on offer in inner city Johannesburg.  The third section turns to the tour 
participants themselves. It provides a profile of their demographics, reasons for 
undertaking tours, knowledge and experience of the tours. The views of tour 
participants are presented. Finally, section four turns to examine the perspectives of 
the tour operators, their relationship to the inner city and business challenges.     
  
5.2  The Characteristics of Inner city Tours  
  
This section seeks to investigate and describe the essential characteristics of the tours 
which are available in Johannesburg inner city. Table 5.2.1 presents the findings of an 
audit that was conducted of the tours that are operated in inner city Johannesburg. 
Information is given of the tour offerings by eight tour enterprises, the name of the tour 
and the broad thematic focus of each particular tour. In total 36 different tours are 
available several of which (such as the Johannesburg city library tour) overlap. As a 
whole the off the beaten track tours in inner city Johannesburg offer a number of 
different experiences and thematic foci. The tour operators seek to introduce visitors 
to different and little known elements of the inner city. Tours take place both in daytime 
and in the evenings and can involve different modes of transport including walking, 
cycling and skateboarding.    
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In terms of the group size often there is no minimum and private tours for one person 
are possible. Tours all have a determined starting point which allows all the tourists to 
meet the guide at a specific location. The tour operators select a starting point that is 
easy to locate, often in a public place that is designated near major and safer public 
transport routes including parking or metered taxis. In terms of the actual tour routes,  
each route is clearly marked out in order to ensure safety of the tourists. Within the 
marked precincts there is provision of private security which makes tour operators and 
tourists feel much safer.   
  
Table 5.1: Tours Offered by Interviewed Tour Operators  
Operator  Tour Name  Tour Type  
Past Experiences  Joburg City Tour  History  
Graffiti Tour  History, Art  
   
Curiocity  
Backpackers  
Inner city Walking Tours  History  
Picnics in the Sky  History, food  
Maboneng Precinct Tour  History  
Underground Pub Tour  Food, nightlife  
East City Cycle Tour  History  
City Skate Tour  Adventure - Skateboarding  
   
Joburg Places  Public Walking Tours   History  
Safari and Secret Underground  
Dinner  
Food  
Migrant Cuisine Tasting Tour  Food, culture  
Pubs, Bars and Rooftops Tour  Food, culture  
Urban  Farming  Tour  and  
Money Banks and Vaults Tour  
Food  
Thunder Walker  Food  
Charlie and Gerald’s Secret  
Places  
Food  
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Eenblond Tours  Fordsburg Street food, art and 
history tour  
Food, art and history  
Joburg City Library Tour  Education  




 Joburg Half day Cycle Tour  History  
Jozi Night Rooftops Tour  Nightlife  
Tour of Northward Mansion  History, Architecture  
Magical Jozi – by – Nite Tour  Food, History, Architecture  
Jozi Coffee Cycle/ Walking  
Tour  
Food  
Tour and High Tea at Yukon  
House  
History, Food  
Joburg City Library Tour  Education  
Graffiti Cycle Tour  Art  
Art Me Jozi Tour  Art  
    
Roving  
Tours   
Bantu  Inner city Jozi Tour  History  
Brixton Fietas Heritage Trek  History  
    
Dlala Nje Tours  This is Hillbrow  History, Architecture  
Ponte City Experience  History  
Ponte City Challenge  Adventure - Fitness  
This is Hillbrow Virtual Reality  History  
   
Jozi  Triangle  
Tours  
Graffiti Tour  Art  
Braamfontein Tour  Lifestyle  
Newtown Tour  Art, History  
Maboneng Precinct Tour  Art, Culture, Food  
Source: Author   
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Note: The category ‘History’ includes heritage attractions The range of tours are 
designed to accommodate different visitor interests. Certain tours are highly focussed 
such as those looking at graffiti in the inner city; others encompass a range of different 
aspects of the inner city including for example, food art and history.   
  
  
Figure 5.1: Tour Attractions in Johannesburg Inner city Off the Beaten Track Tours   
Source: Author  
  
Figure 5.1 maps out the attractions that are visited in the 36 different tours that are 
offered. These areas are evidence of various sites of historical significance, attractions 
and exciting activities and tour stop overs. It should be noted that the route itineraries 
are carefully planned in order to ensure the safety of the tourists. According to the tour 
operators the inner city tours are not only aimed at challenging perceptions but also 
the tours are uniquely designed to showcase the heritage of the inner city and finding  
places that have much history that people can learn from.  Tour operators want tourists 
to be part of the city that is going through the transformation and not to fear being 
within it. The tour operators expressed the view that they want to uphold the history 
and heritage of the city and through the tours it is a way to educate people and to also 
encourage them to preserve these important places. All the tour operators agree  on 
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the importance of correcting perceptions about the Johannesburg inner city that have 
been created out of fear and false information which makes people not want to go 
within the inner city. Hence, the tours seek to open up a platform for the tourists to 
have their own interpretations and meaning of the places they visit within the city 
without that experience being tainted by negative opinions whether from the media or 
from people that experienced the city in a negative way.   
  
Table 5.2 presents a broad analysis of the different themes as represented in the tours. 
It is evident that the largest number of tours are concentrated on aspects of the history 
of the inner city as a whole or of specific areas such as Fordsburg, Hillbrow or 
Newtown. A second major thematic focus is food and seeking to expose visitors to the 
diverse range of food experiences that exist in the inner city, including those from 
migrant communities in Johannesburg from other countries in sub-Saharan Africa. A 
third major focus is around art, both public art and graffiti. Architecture and culture are  
explored across several of the tours. Finally, there are certain highly specialized tours 
that seek to profile the inner city as a space of adventure in terms of either its nightlife 
or as a fun zone in which visitors can engage in activities such as pub crawls, 
skateboarding or fitness challenges. .        
  
Table 5.2: Thematic Foci of Inner city Tours (n=36)  
Thematic Focus  Number of Tour Offerings  
History (Heritage)  18  
Food  13  
Art   7  
Architecture   3  
Culture   3  
Education   2  
Nightlife    2  
Adventure   2  
Lifestyle   1  
Source: Author   
Note: Several themes are evident in many tours   
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As is stressed in Chapter 2, off the beaten track tourism is geared towards areas and 
attractions that are out of the norm, meaning that this type of tourism is about moving 
away from traditional tourism sites. It is evident that  the inner city hosts a number of 
historical sites that play a great role in the preservation of cultural and heritage 
significance as shown in Figure 5.1. The tours include these attractions as detailed in 
the map as part of their itinerary. The attractions are also the base for the tour 
companies.  Dlala Nje is based at Ponte or Vodacom Tower and Joburg Places and 
Thunderwalker is located within Gandhi Square and inside the Somerset House which  
serves as their tour base. These attractions have significance in affording meaning to 
the inner city from its establishment to its current position as Africa’s economic 
powerhouse. The tour operators go to great lengths to explore and discover these 
attractions before presenting it to locals. The different attractions as shown on Fig. 5.1 
showcase the different nature of tourism products offered by tour operators thus 
appealing to a wide base of tourists for the inner city to be a distinctive and re-defined 
tourism destination.    
  
5.3  Case Studies of Inner city Tours  
  
The nature of the inner city different tours can be further understood through the lens 
of a description and analysis of several illustrated case studies. In this section ten case 
studies are presented now to indicate the activities and attractions that are presented 
in Johannesburg inner city to visitors who are wishing to go ‘off the beaten track’.  
  
Joburg Places offers an introductory four hour inner city walking tour. The tour notes 
key events that led to the gold rush, the rise of Johannesburg as a mining settlement, 
the subsequent decline of the inner city and its current regeneration status. The tour 
begins at the Thunder Walker from where visitors go to Gandhi Square to learn the 
historical significance of the area and to view the statue of Mahatma Gandhi. This is 
followed by a walk to the Rand Club, situated on Loveday Street, where the guide 
narrates the story of this social venue. After a brief view of the Rand Club, the guide 
takes the tourists to Kramer’s Coffee for a coffee break and snack. This is followed by 
a walk along Hollard Street and then to Main Street. A focus stop is the one meter long 
rhino replica that was designed for the mining precinct which serves to educate people 
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about the significance of gold in South Africa and how this shaped the mining industry 
till today of which the history of it is explained to the tourist including the mining 
headgear. The tour views the Impala Stampede Sculpture before heading to 
Chancellor House located on Fox Street, the former law offices of Nelson Mandela and 
Oliver Tambo’s. After a visit to this heritage sites tourists are led to the Sisulu 
Sculpture. This is a sculpture of Albertina Sisulu and Walter Sisulu, among the most 
prominent figures in the struggle against apartheid. The tour ends with a walk back to 
the Thunder Walker.  
  
‘This is Hillbrow’ is a four hour historical and architectural walking tour that seeks to 
introduce the tourist to an area of Johannesburg which has experienced physical 
decline and change and is often viewed as a ‘no go’ zone for tourists because of high 
levels of crime.  The tour participants meet the guide at the children’s center, the 
starting point of the tour where they sign the register and pick a beverage of their 
choice. The guides sign them into the building so they can proceed to the 51st floor 
where they visit flat number 5101 which is also used for an office space. There, the 
guides explain what the tour is about and offer the history of Hillbrow and of the Ponte 
Tower. The tourists have an opportunity to view Hillbrow and its neighbourhoods from 
the tower, take pictures and purchase merchandise such as books, jewellery and 
locally designed Malume branded clothing. The tour proceeds to the core of the 
building where stories about it are told and then they begin walking the streets of 
Hillbrow. The tour takes in sites such as the Joe Slovo House, Saint Jose Tower, the 
German Club, Apostolic Faith Mission, Barnato Park, Gumtree (a physical wall for local 
advertising of accommodation, transport, goods), Telkom Tower and the Summit Club. 
Finally, the tourists are given the opportunity to walk along Pretoria Street to interact 
with locals and buy goods. At the end of the street, they connect with the tour guides 
for a visit to Sonny Boys Tavern for a South African meal before walking back to Ponte 
Tower where the tour ends.  
  
 A two hour Maboneng Precinct walking tour is available only on Wednesday and 
Thursday. The tour begins at the Curiosity Backpackers, located on Fox Street. The 
guide explains the tour to the tourists before moving to the first attraction in 
Jeppestown. The visit is to the  Cosmopolitan Hotel which is regarded as an elegant 
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heritage building. After this stop tourists head to Drivelines Development which is a 
distinctive building development in the precinct that utilises shipping containers and 
re-purposes them into affordable homes. Tourists are encouraged to take pictures of 
the development, ask questions and glimpse the development. The guide leads the 
tourists to AGOG, an art gallery located in New Doornfontein where visitors can 
appreciate the artwork. This is followed by a visit to Kwa Mai Mai market to view and 
understand traditional healing medicines and healers. Visitors see animal skins, herbs 
and traditional clothing before heading to the Collectors Treasury on Commissioner 
Street, an interesting book and antiquarian store offering opportunities purchase of 
books, pictures, maps, old porcelain and records. The Maboneng tour also highlights 
several examples of public art in the area surrounds.   
  
The Roving Bantu Kitchen and Tours offers a walking tour around the Brixton, 
Pageview, Cottesloe and concluding at Enoch Sontonga Memorial Park in 
Braamfontein. The tour is hosted every Sunday and runs with a minimum of four 
participants. The aim of the tour seeks is to introduce tourists to South African history 
and to show the inequalities of life in the inner city seeking to open the eyes of tourists 
to the current social ills that are affecting individuals in these areas. Notable attractions 
that the tour covers include Oriental Plaza, Fordsburg Market, Fietas Museum and the 
Enoch Sontonga Memorial Park.  
  
An example of an historical and architectural walking tour is that which focusses on 
the area of Marshalltown. The tour is organized around ‘the love of coffee’ and explores 
several locally inspired coffee shops as part of getting to know the inner city and its 
rich history as embedded in the high rise buildings. The tour commences by meeting 
the guide at the Rand Club, an elite heritage venue where the guide recounts its 
chequered historical development. The tourists are then taken to Kramer’s Coffee and 
followed by a walk to the Standard Bank Museum which details the discovery of the 
first gold mine tunnels in Johannesburg. The museum has a set of interesting pictures 
and tools that miners used to mine gold. From the museum the tourists walk to Gandhi 
Square to learn about Mahatma Gandhi and his role in South African history. This is 
followed by a visit to the Thunder Walker at Somerset House where visitors are greeted 
by a cup of Ethiopian Coffee. Tourists are  taken into the underground section of 
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Somerset House which used to be a bank and learn about the bank vault which was 
converted into a dining space. The tour moves to Corner House, located on 
Commissioner and Simmonds Street, the former headquarters of the largest mining 
conglomerates. Here tourists can have another coffee and discussions about the 
building. The tour moves back to the Rand Club for a visit to the James Findlay 
Collectable Books & Antique Maps bookstore as the conclusion.  
  
Food is the focus of several inner city tours. One example is the four hour food tour 
that explores Indian flavours in the Fordsburg area. The tour begins at Newtown City 
Lodge where tourists have tea or coffee as the guide explains the development of inner 
city Johannesburg, its history, and its ‘exciting’ food offerings. From Newtown tourists 
walk to Oriental Plaza for a taste of samoosas at the World of Samoosa. This is 
followed by a walk to Shalimar Delights for sweets infused with Indian flavours and 
spices. After this dessert, the tourists are led to Dosa Hut for some pre-lunch which is 
Dosa (rice pancake) accompanied by some chutneys and a conversation of how the 
food is prepared. After the pre-lunch offerings, tourists move to Fordsburg Square Flea 
Market. Along the way tourists are advised to support street vendors which offer fresh 
coconut water that is cracked and opened for the tourist to sip on their way to lunch. 
Upon arrival at the flea market, tourists are met with the aromas of freshly prepared 
tikka chicken meal to enjoy and offered pani puri (fried semolina balls served with 
potatoes and chickpeas) as well as curry pies. The Fordsburg market offers a variety 
of food, clothing,  and homeware items for tourists to browse. After the lunch, tourists 
are introduced to freshly prepared dessert of Kulfi (traditional ice cream) and freshly 
squeezed sugarcane juice. To ease digestion given the amount of food consumed, the 
guide introduces the tourists to a vendor who sells betel leaf that is accompanied with 
traditional candy, rose water and coconut amongst other traditional additions  as the 
tour concludes.  
  
An alternative four hour walking food tour is offered within the Yeoville and Hillbrow 
areas beginning at Ponte Tower. The tour starts with a walk to Yeoville Ridge and is 
timed to observe the sunset as well as  have discussions about Hillbrow history. The 
tourists are led to Rocky and Raleigh Street which is a vibrant area with different 
cultures and stories of people from all over Africa. Along these streets there are 
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vendors selling fruits, vegetables, cooked meals such as offal, chicken feet and the 
popular street meal of kwasa kwasa (peppered rice and meat). Tourists may purchase 
any items of their choice albeit the guide constantly cautions tourists by making them 
aware of the ingredients used in the street food in case some tourists may have 
allergies. This sort of exposure to the local economy and daily experiences of locals 
gives tourists an interest of where the food they consume on the tour comes from and 
the manner in which it is helping to boost the local economy. Following the walk, 
tourists are led to Ekhaya and All That Jazz restaurant for a starter of filling beef, pap 
and salads. After the meal tourists are encouraged to dance to the sounds of African 
jazz. This is followed by a walk through the Yeoville Market whereby the guide explains 
the transition that the inner city is going through especially how it has become a home 
for many migrants from other countries in sub-Saharan Africa who are seeking better 
opportunities in South Africa. The market is described as ‘all things Africa’, with 
traditional African fabrics, hair salons, food and a diversity of languages. After the 
market visit, the guide leads the tourists to La Camerounaise Restaurant, one of the 
most popular ethnic restaurants for grilled fish. Here tourists are served grilled 
mackerel served with French fries and sauce and eaten by hand. The group is then 
organised for a ride back to Ponte Tower.  
  
A cultural tour of Fashion District and Little Addis is available which ranges from 5-6 
hours dependent on whether it is a private or a public tour. This is a walking tour that 
is described as a cultural immersive experience that seeks to uncover ‘fascinating’ 
migrant history and communities of the city as it shows the crucial role migrants play 
in the economy and regeneration of inner city Johannesburg. Tour participants meet 
at the Thunder Walker located in Gandhi Square at the Somerset House. The tourists 
have a tour of the building and interact with the guide on the building’s historical 
significance. The guide and tourists walk to Anderson Street to view Africa Rise 
Fashion Store with its tailor made clothing that uses locally sourced materials and 
designers who incorporate various African styles and their own creativity. After 
browsing the store  the tour continues to Pritchard Street, historically the most 
prestigious shopping district of the inner city during the 1970s when it was home to 
Stuttafords and John Orr department stores. At Pritchard Street the guide takes the 
tourists to Fashion Kapitol for a walk around the Fashion District. This area, one of the 
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regeneration nodes in the inner city, has some of the finest designer stores selling pan-
African inspired clothing and Shweshwe fabrics. After opportunities for shopping and 
conversing with designers the tour moves to Little Addis or the Ethiopian Quarter. In 
this ethnic enclave of the inner city the tourists are introduced to different restaurants, 
coffee shops, giftware shops and Ethiopian Fashion stores, an opportunity to learn 
about Ethiopian culture. This is followed by a walk through Joburg Mall onto Bree and 
Twist Street to MRock Gents Fashion that offers men’s fashion. The final tour stop is 
at Besufekad Restaurant for a snack, coffee or beer that are of Ethiopian culture before 
heading back to the Thunder Walker.   
  
One distinctive focus of several inner city tours is graffiti. A two hour Newtown graffiti 
tour starts at the Market Theatre, a venue of great heritage significance, the 
importance that the guide narrates to the tourists about. Tourists are encouraged to  
visit for theatre shows and plays and admire the statues outside the theatre of Brenda 
Fassie and Kippies Moeketsi, South African music icons, and also include a  visit to   
Niki’s Oasis Jazz House. Tourists are then taken to the M1 Highway Graffiti bridge 
below which tourists see an array of graffiti paintings that artists have created including 
some murals of popular local musicians. The bridge consists of 14 pillars with works 
of art that changes every year. The  Mary Fitzgerald Square in Newtown is a venue 
that hosts musical events, the biggest of which is called Back To The City. Local graffiti 
artists use that as a platform to showcase their graffiti skills by painting beneath the 
bridge throughout the event.   
  
From the bridge the tourists walk through Mills precinct which has more than ten works 
produced by graffiti artists from one wall to the other. One side has commissioned 
works and the other is a freestyle wall. The Mills precinct is an area of many  
warehouses that allow graffiti artists to paint on them; these are the focus of exploration 
by tourists with assistance of the guide who narrates the history of graffiti and local 
notable artists. From the mills the guide takes the visitors to the  final stop which is the 
old China Town in John Vorster Square to see the mural that was done by Rasty, the 
so-termed local father of graffiti. From old China Town, tourists walk back to the 
Newtown Mall for refreshments and pass other attractions on this tour include Sci-
Bono museum, SAB World of Beer, Bassline and Chancellor House.  
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An adventure experience in the inner city combined with learning about aspects of 
inner city heritage is undertaken through skateboarding. The tour is 2 hours long which 
includes a skateboard hire, helmet and transport. The tour is beginner friendly with the 
aim of introducing the tourist to the inner city. The tour begins at Curiocity and ends at 
the Market Theatre in Newtown. The geographical focus areas are Marshalltown, 
Ferreirasdorp and Newtown. The tour starts in Maboneng because of the street culture 
and people that the tourists can observe including all the street art that can be 
observed making it the ideal location to skate and take pictures. This is followed by a 
skate to Marshalltown which offers the best skateboarding opportunities whilst learning 
about the architecture and history of the buildings. The tour concludes with a skate to  
Newtown and encompasses visits to the area’s attractions and public art.   
  
5.4  Off the Beaten Track Tourists in Johannesburg Inner city   
  
This section examines the findings from the survey that was completed with 127 tour 
participants. The survey contained 17 questions which explored variously the 
demographics of visitors and in 14 open-ended questions sought to understand the 
tourist’s knowledge of Johannesburg inner city, their expectations and experience of 
the tour. The survey questionnaire is presented as Appendix A.    
  
Table 5.3: Distribution of tourists according to age  
Age  Frequency  Percent  
Below 24   13  10.2  
25-29  33  25.9  
30-34  19  14.9  
35-39  18  14.1  
40-44  15  11.8  
45-49  12  9.4  
50-54  5  3.9  
55-59  6  4.7  
60 years and older  6  4.7  
Source: Author  
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The demographic profile of tour participants is presented in Tables 5.3 and 5.4. Table  
5.3. presents the findings on age and Table 5.4. on gender. It is evident from Table 
5.3 that off the beaten track tours in inner city Johannesburg are mainly patronised by 
a relatively younger cohort of travellers; almost two-thirds of tour participants were 
under 40 years of age.  In terms of gender Table 5.4 shows that there is a larger share 
of women than men in terms of tour participants.  
  
Table 5.4: Distribution of tourists according to gender  
Gender  Frequency  Percent  
Male  57  44.9  
Female  70  55.1  
Source: Author  
  
Table 5.5 shows the country of origin of tour participants. It reveals the significant 
finding that the majority of tour participants are local South Africans who account for 
almost two-thirds of the patrons of inner city tours. International tourists account for 37 
percent of the total. This said, it should be noted that the numbers of international 
tourists inevitably would have been impacted by the COVID-19 pandemic as the period 
of data collection spanned the period from August 2019 to March 2020. The cohort of 
South African tour participants including residents of Durban, Cape Town and Pretoria 
but was overwhelmingly dominated by local residents from Johannesburg who made 
up 83.8 percent of the South Africans and 52.7 percent share of all tour participants. 
Of the group of international tourists that were participating in off the beaten track tours 
the largest numbers as represented in the survey were from USA, the United Kingdom 
and Brazil.  
  
Table 5.5: Distribution of tourists according to country of origin  
Country of origin  Frequency  Percent  
South Africa  80  63.0  
USA  25  19.7  
United Kingdom  6  4.7  
Brazil  5  3.9  
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Germany  2  1.6  
India  1  0.8  
Nigeria  1  0.8  
Italy  1  0.8  
Australia  1  0.8  
Gabon   1  0.8  
Ghana  1  0.8  
Bosnia  1  0.8  
Angola   1  0.8  
Cyprus  1  0.8  
Source: Author  
  
Table 5.6 shows the source of information for tour participants. It reveals that the most 
important is word of mouth referral followed by social media which impacted a total of 
80 percent of the sampled tour participants. Tourists are therefore most likely to 
participate in a Johannesburg inner city tour as a result of a referral or recommendation 
by someone who had already participated and shared their tour experience. The role 
of social media is clearly significant, and it was evident that the tour operators use 
social media platforms in order to disseminate tour information, promotions or images.   
  
Table 5.6: How tourists access knowledge of tours  
Knowledge of tour  Frequency  Percent  
Referral  58  45.7  
Social media  45  35.4  
Web browsing  7  5.5  
Accommodation Provider  13  10.2  
Other  2  1.6  
No Response  2  1.6  
Source: Author Survey  
  
The research investigated previous participation in tours to investigate whether tourists 
had participated in such tours before or not. It was revealed that 61.4% (78/127) of the 
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tourists had not participated in an inner city tour before whilst 38.5% (49/127) have 
been on an inner city tour before. The research also explored whether tourists were 
aware of other inner city tours even if they had not partaken in any of them and 51.1% 
(65/127) of the tourists noted that they are not aware of any other tours as compared 
to the 44.8% (57/127) who are aware of other inner city tours. Further exploration was 
undertaken of whether tourists were familiar with other tours that they had participated 
in besides the tour they were participating in. The results are shown on Table 5.7; it is 
evident that Joburg Places and Red Bus are the well-known tour operators for 
Johannesburg.  
  
Table 5.7: Tourists Knowledge of Other Tour Companies  
Tour Company  Frequency  Percentage  
Roving Bantu  3  2.3  
Maboneng Tour  7  5.5  
Red Bus Tour  21  16.5  
Joburg Places  22  17.3  
Past Experiences  3  2.3  
JHB Heritage Foundation  5  3.9  
Dlala Nje  3  2.3  
Jozi Triangle  1  0.7  
Micro-adventures  3  2.3  
Curiocity Tour  1  0.7  
Source: Author Survey  
  
The research explored reasons behind participating in the tour. Several themes 
surfaced. Many tour participants were interested in taking the tour was to learn about 
the inner city history and culture including exploring the architecture of the city, the 
style of the buildings, history and manner in which the buildings were built. Interest in 
art and graffiti were another basis for participating in tours. One tourist stated that “I 
honestly love street art, so I wanted to see what the tour is all about”. Other tourists 
disclosed that they participated because they wanted to meet new people and to 
‘interact with locals’. Others cited that they wanted to ‘try something new’ and go ‘off 
the beaten track’. Food and drinks were stated as a reason to take the tour as another 
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tourist stated as follows:  “I came across their website and enquired and saw delicious 
food that they had posted so ended up taking a tour”. For other participants, the reason 
they took the tour was to have ‘fun with friends and family’. Overall, the meaning of 
place as a theme stood out as it signified the importance of the tourists connection 
with the city.   
Notwithstanding the above, most of the tourists were on tour simply because it was 
recommended by someone else, or they were genuinely interested in taking the tour 
as it was appealing. One respondent stated: “My friend and I were told about the tour 
before coming to South Africa so we were told it is a ‘must do’ experience of 
Johannesburg”. This statement once more reinforces the importance of word of mouth 
or reviews by previous participants for influencing the decisions of others in taking the 
tour.   
  
The  question of tourist’s expectations whilst on the tour elicited a range of responses. 
The most common related to ‘explore the city’ as well as ‘see historical sites’. Other 
important expectations were ‘to meet new people’ and ‘learn about the culture’ or that 
they expected the tour to offer a variety of art, food and drinks. Some participants 
indicated that they expected the tour to be ‘community orientated’ and ‘to meet locals’. 
Some expected to see positive transformation in the city, others expected to see crime 
and grime. One tourist observed that “I expected to see nothing more than crime 
abandoned buildings and getting robbed, but all was replaced by an awesome 
experience that proves we should not judge or make assumptions”. This said, the 
majority of the tourists made clear that they had no prior expectations of the tour.   
  
Tour participants were requested to comment on the aspects of the tour found to be  
appealing or enjoyable. It emerged that learning about the architecture, art, history, 
culture and language was what most of the tourists enjoyed. The positive change 
through tours and within the city was mentioned as tourists felt that the tours are an 
advocate for change socially and economically. The scenery of the city as well as 
opportunities to take photographs was another aspect that tourists enjoyed as well as 
having fun with friends and relatives. Food and drinks are observed as another theme 
that tourists enjoyed on the tour. One respondent stated that he “enjoyed eating 
everything at loads of different places”. Another tour participant highlighted that “we 
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had an opportunity to sit down at the local restaurant and eat some local food so there 
were locals there in the same place”. Tourists to the inner city were also interested in 
purchasing souvenirs. Nightlife is another form of local interaction where tourists are 
able to visit bars and clubs and interact with other locals, sing and ‘dance the night 
away’.  
  
Interaction with locals is important in tourism because it allows for a mutual 
understanding between the local and the tourist. The majority of the responses 
focussed on tourists having a conversation with the locals and learning the local 
history, culture and language. Another aspect that the tourists enjoyed is the social 
interaction with the guide as this form of relationship enables the tourists to feel 
welcome and safe. It is evident that there are no specific criteria for tour guides apart 
from the fact that guides need to know the area that they are taking people in and have 
a passion for what they are doing including experience of being a guide. Indeed, it was 
revealed that the guide must be from that specific area in order to understand the 
routes that he is taking people on and be familiar with the community so that through 
his interaction with the community.  Although some tour guides are registered such as 
the guides from Joburg Places, Curiocity Backpackers and Past Experiences, it gives 
a sense of assurance to the tourists. One guide noted that “with the tours that we do 
you have to be passionate about it and love it also, it is not a job and because you live 
it, you have to live in it as well” (Johannesburg Places).   
  
Overall, tour participants were asked whether the tour changed their perspective on 
the inner city. A mix of positive and negative responses were evidenced. Most tour 
participants expressed views about a positive transformation in the city. The municipal 
government has undertaken clean-up efforts as well as safety aspects which makes 
the inner city much safer to walk in resulting in a change of many tourists perspectives 
as they had expected an unsafe environment. Other tourists mentioned that the tour 
of the inner city has changed their perspective because they were able to meet new 
people and that the ‘community’ was friendly towards them. Some visitors averred that 
they changed their perspective on the inner city because they had learned a great deal  
about the history of the city and the culture of the people. The tourists considered that 
the tours were well organised and that they experienced a variety of food and drinks, 
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architecture, and seeing new places. Overall, the tour had contributed a changed 
perspective because they are now socially aware of their surroundings. Against these 
positive perspectives, however, were the perceptions of (a minority of) tour visitors 
who expressed the view after the tour that the inner city was not safe. One response 
was as follows:  “I still think it is not safe. Hence we walked in safer streets as the 
security company Bad Boys was visible along our route”.   
  
The tourists were asked their interest in participating in the tour again. The bulk of the 
responses were that they would participate in the tour again based on the notion that 
the tour was a great experience, fun and informative. Other tourists observed that the 
tour guide was knowledgeable about the area that the tour was taking place in, the 
tour guide was friendly, and they enjoyed the company of the guide. Tourists noted 
that meeting locals, enjoying the food and drinks were the best part of the tour and 
encouraged them to return on the tour. Tourists mentioned that they would return on 
the tour in future with their friends or relatives.  
  
The research interrogated the major challenges that restrict people from partaking in 
inner city tours. The leading responses related to perceptions about crime and safety 
in the inner city as well as actual crimes that are committed which inflict fear of the 
inner city. Often the perception of crime is fuelled through media but also the lack of 
government involvement with ensuring safety within the area is often an obstacle. On 
the inner city tours respondents stated that begging is a problem because it makes 
them uncomfortable. The lack of visible security is a further barrier that restricts tourists 
from engaging in tours as they may not feel safe. Another issue is the surge of 
xenophobia attacks on foreigners which generates fear amongst locals and tourists 
alike.   
  
Tour participants also attributed low take-up of tours to lack of marketing and the 
ignorance of individuals on tours. Another issue that was raised concerned tour costs 
which some participants suggested was high for the local market as they might be 
heavily overpriced. Further issues linked to congestion and lack of safe parking in the   
inner city making it difficult for individuals to engage in tours if they cannot use their 
own vehicles to get to the start location. Finally, some tour participants pointed to the 
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structural issues in the inner city environment of poor infrastructure, uncleanliness, 
dilapidated buildings which evidence local government neglect and represent another 
barrier limiting tour participation.   
    
When asked about the improvement of existing tour products several themes 
emerged. Majority of the tourists mentioned that the tours should have variety of 
products which range from street food, restaurants, entertainment and souvenir 
markets and there should be more tour routes, meaning that there are plenty of places 
that have potential within the city that are yet to be discovered. Tourists stated that 
there should be more engagements with locals. Some participants urged  tours should 
give back more to the community arguing “more of the community services in helping 
the homeless would be a great social act”. Further cleaning up of the city and 
upgrading its infrastructure was deemed also necessary: “an “element of sustainability 
should be added to tours and to keep the place cleaner (less trash)”. Visible security 
and an upgrade of public transport was another theme that tourists saw necessary. 
Lastly, tourists advocated for the greater support of local businesses to aid in improving 
the inner city economy.  
  
5.4   Tour Operator Perspectives   
  
This final section shifts from an examination of the tourists to the tour operators. 
Themes under scrutiny are their relationships with each other as well as with the local 
communities in the inner city. In addition, the business development challenges of 
operating off the beaten track tours in inner city Johannesburg are highlighted 
including impacts and responses to COVID-19.  
  
The interviews with the tour enterprises indicate that they function collectively in a 
manner of ‘cooperation to compete’ in that they operate together such as to promote 
the growth of tourism in inner city Johannesburg as a whole. Indeed, whilst each tour 
operator is running their own operation it is observed that tour operators respect each 
other’s selected area of specialities in terms of tours and – very importantly - cooperate 
with each other by often referring tourists if they cannot do a tour or if they are fully 
booked. This point about cooperation between the tour businesses is highly significant 
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for the survival and prosperity as a whole of the business of off the beaten tourism in 
inner city Johannesburg.  
  
Fostering a positive relationship with the local populations living in the areas traversed 
by the tours is vital for the tour operators. In the interviews the tour operators  
emphasized that the local inhabitants engage with the tourists during the tour. This 
engagement is in terms of interacting with them via conversations and importantly from 
tourists supporting local businesses. The latter reinforces a strong relationship 
between the tour operators and local community and opens up a platform for the locals 
to welcome these tourists into their space without conflict. This kind of relationship with 
the locals has led the tour operators to introduce initiatives for ‘giving back’ to the 
community in order for tourism to spread benefits more widely within that area.   
  
Tour operators give back to the community in various ways. They seek to employing 
locals to work in their establishments. An example is the Joburg Places or 
Thunderwalker restaurant that makes use of local produce and employs people from 
within their area. It was stressed as follows: “Our tours are mainly aimed at supporting 
local businesses and our restaurant itself supports local business because we buy 
everything from the local shops for example with meat like duck, we get it from the 
Chinese Quarter by Commissioner Street, we buy fresh produce from the local city 
farms by Bertrams (Johannesburg Places). Beyond these economic linkages and 
impacts through employment and supply chains the tour operators also support the 
local communities in other ways. Tour operators dedicate their time towards assisting 
the locals in charities and community centres. Illustratively, the Curiocity Backpackers 
dedicates  time to the Kwa Mai Mai crèche by volunteering to assist the facility with 
cleaning and assisting in offering entrepreneurship training to the local community.  
  
There are numerous challenges that tour operators are faced with in operating their 
businesses. ‘Safety of tour participants is always a concern. Although the inner city is 
going through regeneration, but there are still spaces within the city that are not safe. 
This essentially means that whilst tourists might want to explore the inner city the tour 
operators constantly have to be aware of the places that do not have security and 
advise tourists that they should not have valuables with them to avoid pick pocketing. 
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Although local government is aware that these tours are taking place, there has not 
been government intervention that supports the efforts of tour operators or funds 
injected into their businesses. One of the major challenges that the tour operators have 
faced is the xenophobic attacks and looting of businesses which occurred in 
September and October 2019 that forced them to turn away tourists in fear that tourists 
might hurt.   
  
Tour operators are essentially part of the growth and changes within the city, and they 
benefit from these changes because it helps them in improving offerings and finding 
more places that can draw in tourists. These changes are apparent with the adoption 
of  walking and bike tours and thus transitioning from using tour buses to get tourists 
around the city. These changes are pivotal for tourism development which emphasizes 
on ideas of sustainability and promotes fitness and wellbeing as well which is evident 
in the Micro-adventure Tours and Curiocity  Backpackers.  Another notable aspect is 
that the previously marked precincts within the inner city are expanding as evident with 
the newly built Jewel City that is essentially expanding the Maboneng area. Tour 
operators also note that there has been a significant market shift whereby more locals 
are engaging with tours and they are eager in finding out more about the city they live 
in as well as previous inhabitants coming back to the  city to visit because they want 
to re-live their memories. These changes have led tour operators to be alert for 
emerging trends, new routes and discovering new places so that they may be able to 
package experiences that might be attractive to the target market of off the beaten 
track tourists.   
  
The tour operators interviewed confirm that the new tours that they aim to introduce 
are observed as a geographical expansion of their operations further into the inner city 
and entering zones that were previously neglected. The operators expressed the hope 
that  through the introduction of these new tours the regeneration of the inner city 
would be assisted and spaces with unique heritage and historical significance might 
be  preserved. Through emerging trends, tour operators are able to tap into new 
markets, introduce new products and also personalise packages to fit the needs of the 
tourists who want to explore more or who book private tours.   
  
  82  
Tour operator perspectives are that through their tours, tourists will have a change of 
attitude towards the inner city and view the city in a positive lens as they would have 
learned and experienced it first-hand. As such operators hope that tourists will learn 
to appreciate what the city has to offer in terms of the cultural diversity, backgrounds 
of locals and the uniqueness of spaces identified. This viewpoint is reinforced by the 
statement made by one tour guide that “enjoyment, truthfulness, understanding and 
fun are the most important aspects, but a lot of the times inner city has been 
misrepresented as an unsafe area so through the tours I want people to see what it 
can offer” (Past Experiences). Tour operators highlighted a potential synergistic role 
with local government in meeting the challenges of physical regeneration of the inner 
city. They stressed the need for continued government interventions to support 
physical infrastructure upgrading. One guide observed that  “our tours are about 
bringing people back to the city and see the city from a different perspective, but it is 
something that we cannot do alone because we need the local government to pitch in 
by taking care of public spaces” (Johannesburg Places).  
  
The period of the end of the field research interviews was marked by the growing 
impact of the COVID-19 impact on tourism businesses as a result of lockdown 
measures introduced in South Africa. The impact of COVID-19 was devastating in 
terms of reducing the operations of the tour companies. Although I could not interview 
the tour operators in person to find out how they were coping with the pandemic 
because of social distancing, I  constantly kept in touch with them over the phone and 
also found updates of their operations from their social media and websites. It is 
evident that under lockdown there were strictly no tours.   
  
Several innovative business responses were however initiated by the tour operators. 
One new trend was the development of  inner city virtual tours across most of the tour 
operators opened up a new phase in tourism because it allowed people to still have 
access to tourism experiences without leaving their homes. This new trend in virtual 
tourism helped tour operators keep their businesses financially afloat and indicative of 
the resilience of the tourism industry.  For example Joburg Places hosted virtual tours 
which were streamed online, and guests would pay to take part. In addition, the 
relationship that Joburg Places has with their visitors was solidified because their 
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supporters donated funds to keep payment of staff as well as assist with operational 
business expenditures. Joburg Places utilised their restaurant to introduce the sale of 
frozen meals and delivery around the city and especially into the wealthy Northern 
Suburbs of Johannesburg.  In addition, Joburg Places began advertising early about 
discounted tours so that people could book and support their business once lockdown 
restrictions were eased. Joburg Places also hosted podcasts with other tour operators 
to promote more offerings of which these podcasts were made available on social 
media such as Facebook and YouTube thus reaching a wider audience (Garner, 
2020).   
  
Innovative responses and business adjustments were initiated also by other tour 
operators. The Curiocity Backpackers throughout lockdown were sustained through 
their accommodation with tourists booked for a longer stay which helped them through 
the lockdown period. Eenblond Tours began another alternative business of selling 
firewood because the lockdown was during winter. This assisted to sustain the 
business and as well as they received numerous money donations from tourists that 
had booked tours with them. Dlala Nje initially relied on donations to survive but also 
later introduced virtual tours.  Micro-adventure Tours engaged with people online 
through narrating the history of Joburg with daily updates with interesting facts on 
people, places and cultural diversity which helped market their tours.   
  
It is unclear the impacts of COVID-19 have resulted in innovative responses by all 
Johannesburg inner city tour operators. The social media activities undertaken by 
Joburg Places and others to host and market their tours were not followed by several  
other operators. The Hillbrow Outreach Foundation, Johannesburg Heritage 
Foundation, Roving Bantu Tours, Past Experiences and Jozi Triangle were 
unreachable as to comment on the effects of the pandemic on their businesses and 
the survival of these businesses cannot be confirmed.  
  
5.5   Conclusion   
  
The task in this chapter was to analyse the data retrieved from both the qualitative and 
quantitative methods through the interviews with tour operators and from the 
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questionnaires administered to tourists who participated in off the beaten track tourism 
in inner city Johannesburg. Four sets of themes were presented.     
  
The first section dissected the characteristics of the inner city tours, their thematic 
focus and key attractions and pointed out the spaces of the inner city that these tours 
were engaged with. The analysis revealed  a remarkable range of tour activities with 
the largest number concentrated on themes of heritage, local history, and food. The 
tours operating in the inner city of Johannesburg are often focussed geographically on 
particular parts of the inner city in order to showcase particular themes. Section two 
provided greater detail of the nature of inner city tours and of the attractions that they 
encompass showing the different range of experiences available in the 36 tours that 
were operated by the tour companies that formed part of this investigation.   
  
Section three moved to focus on the tourists themselves outlining their profile, reasons 
for choosing to tour inner city Johannesburg, expectations and experiences. A 
significant result was that the largest share of tour participants are residents of 
Johannesburg itself. Other important findings related to the role of word of mouth 
recommendations and social media for driving decisions to undertake tours, the desire 
of tourists to explore new spaces, learn about the inner city, enjoy new experiences 
and interact positively with local resident communities. Finally, the analysis shifted to 
the tour operators and their challenges as well as attitudes to the inner city. Key 
themes related to the levels of cooperation which takes place between businesses, 
multiple support of local communities, and their contributions toward regeneration of 
the inner city. Finally, the major challenge of COVID-19 for inner city tour operations 
was highlighted showing the innovative responses introduced by several (but not all) 
of the tour companies.   
  
Following the discussion and analysis presented in this chapter of the results from the 
empirical research Chapter 6 will focus on summarising the key findings, contributions 
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Chapter 6  
RESEARCH FINDINGS, RECOMMENDATIONS, CONCLUSION  
  
6.1  Introduction  
  
The previous chapter presented, analysed and discussed the important data collected 
from the study questionnaires and interviews. The study consisted of collecting 
information from tour operators that have successfully established tours in the inner 
city and from tourists who participated in various tours. The study used mixed methods 
to collect data in the form of interviews and questionnaires that were distributed to 
tourists.  
  
The study is contextualised within and represents a contribution to international 
scholarship concerning inner city tourism in general and off the beaten track tourism 
more specifically. As was made clear in the literature review chapter (Chapter Two) 
the concept of off the beaten track tourism is associated with urban exploration as a 
separate or atypical method that was created to get to know the city - the everyday 
city - through exploration (Maitland, 2010; Novy, 2011; Matoga and Pawłowska, 2018).  
For Maitland (2017: 67) off the beaten track tourists are in search of “the real city”. 
Through off the beaten track tourism, tourists aim to search for alternative, authentic 
and the mundane experiences in everyday spaces (Maitland, 2013; Dirksmeier and 
Helbrecht, 2015; Maitland and Newman, 2009). Maitland and Newman (2009) note 
that the off the beaten track experience is observed as a way in substituting the 
ordinary touristic activities such as sightseeing or museum visits for an encounter with 
the locals, ordinary and mundane city life. This sort of interaction with the locals results 
in tourists yearning to feel and behave like locals based on the experiences they 
encounter that creates what are called ‘blurred spaces’ (Maitland and Newman, 2009). 
In South Africa, the topic of off the beaten track tourism has so far not been explored 
by local tourism scholars (see Rogerson and Visser, 2020).   
  
The aim in this chapter is to outline the key findings and contributions of the study and 
present a set of recommendations. As was stated in Chapter One the aim and 
objectives of the research are as follows:  
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Core Aim  
• To understand the development of off the beaten track tourism in inner city 
Johannesburg.  
  
Secondary objectives  
• To investigate off the beaten track tourism from the perspective of tour 
operators.  
• To investigate the different types of products offered by tour operators.  
• To investigate the visitors experience and challenges hindering inner city tour 
growth.   
  
The next section provides a summary of key research findings and relates them to 
other international studies on off the beaten track city tourism. The chapter is 
concluded by a brief discussion on recommendations for further study and 
acknowledgment of the limits of this study.    
  
6.2  Summary Findings  
  
The research shows the growth of a range of different tours in the area of inner city 
Johannesburg. It indicates tour operators host these tours frequently and that tours 
are packaged to fit a range of interests from heritage, culture, food, history, architecture 
and adventure. In findings which link to the international literature about the importance 
of Millennials in off the beaten track tourism (see Ketter 2020 and Chapter Two) it was 
shown that most participants were under 40 years of age, a higher proportion of 
women than men participants and at the time of the survey almost two thirds of tour 
participants were South Africans with the majority being residents of Johannesburg. 
The high share of the local market related in part to recent xenophobic attacks in 
Johannesburg and the outbreak of the COVID-19 pandemic.   
  
Off the beaten track tourism appeals to individuals that prefer to travel alone or in 
smaller groups, are more likely to spend money on experiences rather than 
possessions and for millennials a search for new tourism products and experiences 
(Novy, 2011; Maitland, 2013; Ketter, 2020). Tour operators in Johannesburg tailor 
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make offerings for these tourists as reflected  in the diversity found within inner city 
tour offerings. As shown in Chapter Four the products range from walking, cycling, 
skateboarding, artistic, heritage and lifestyle tours which accommodate almost every 
type of tourist making the inner city not only a tourist attraction as a whole but also a 
destination because not only do tourists engage in the attractions but also they find 
other reasons to stay in the city too.  
  
The research suggests that tour operators established tour companies based on the 
passion and drive that they have for the city they live in. The tour operators seek to 
introduce the city to tourists with the hopes that tourists will see it past its imperfections 
and view the city from a different perspective. Essentially tour operators are key 
players who seek for places that are far from the meanings of traditional tourism which 
justifies the notion of off the beaten track that it is distinct from on the beaten track 
tourism which describes areas that have already been explored, defaced and locations 
that are typically no longer offering any possibility to discover something new (Gravari, 
Barbas and Delaplace, 2015:1). Accordingly, tour guides are observed as unofficial 
ambassadors for the inner city as they contribute to the overall satisfaction of the 
tourists but also to the improved destination image, marketing and branding 
(Sandaruwami and Gnanapala, 2016). It is evident that tour guides are an integral part 
of the city because they are in a quest to educate tourists as they possess knowledge 
content for the effective delivery of core services and the increased quantities of 
information provided by tour guides contributes to higher quality of services provided 
as tourists rate their tours favourably on the basis of knowledge derived from a guide. 
The visitors that participated in the inner city tours were interested in learning more 
about the inner city and experiencing a variety of  food, history, art, culture, scenery 
and being in a space that allows them to be free to explore. This links back to 
Maitland’s (2013) concept of exploring the inner city as a whole new platform because 
tourists are familiar with the ‘frontstage’ and seek out instead the backstage 
experiences so they may see the real life of the cities and everyday life (Maitland, 
2013:14).   
  
One vital component of the ‘backstage experience’ is for tourists to have opportunities 
for interacting with local residents (Maitland, 2017). As was shown in Chapter Four this 
  88  
opportunity for interaction is at the heart of several inner city Johannesburg tours. The 
research indicates that not only are locals part of the tours, but a sense of ownership 
is created over the products and the information that locals are willing to share with 
tourists without feeling left out. The tour operators aim to include locals in every aspect 
of the tours as they encourage tourists to buy goods from them, to talk to the locals 
and even if they do not understand the language, the tour guides are willing to assist 
them. Tour operators also learn from locals in terms of culture, traditions, food, new 
places, new routes and this creates a sense of the significance of locals in the tourism 
fabric. Through the involvement of locals in tourism a call emerges for service delivery 
improvement, regeneration in the city or the rise of new places as with evidence of the 
new Jewel City in the surrounds of Maboneng. As has been argued in previous studies 
attractions and amenities have not been intended for the exclusive usage of tourists, 
but for use by locals as well (Bock, 2015).   
  
Tour operators in inner city Johannesburg were shown to face many business 
challenges, such as xenophobia and COVID-19 which compelled them to adapt their 
business model in order to survive. It was observed that the tour operators receive 
minimal government support in terms of funding and suffer also from the shortcomings 
of government to maintain public facilities. The Johannesburg case thus stands in 
contrast with the case study of Krakow in Poland for the district of Podgórze where the 
local government has invested in a number of themed routes and cultural initiatives 
together with local entrepreneurs to promote off the beaten track tours in that city(see 
Matoga and Pawlowska, 2018).The growth of tourism in the Johannesburg inner city 
is challenged by basic issues of traffic congestion and lack of parking which essentially 
discourages people from touring because they have nowhere to park their vehicles 
and international tourists often do not know how to use public transport in reference to 
the minibus taxis and buses. The issue of safety and crime in parts of the inner city is 
another persistent challenge.   
  
It was disclosed that most tourists are influenced by word of mouth marketing and 
social media in terms of their awareness of the tours. The relationship that tourists 
have with tour guides is an aspect that motivates tourists to book these tours because 
they feel that if they are connected with the tour guide in a manner that they are made 
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to  feel welcome. The inner city has plenty of history, architecture, art (galleries, street 
art), coffee shops, restaurants, museums, libraries and nightlife lifestyle (special 
events and clubs) that tourists may not  have explored and the ability to see these 
places and visit them with a guide makes the experience much more fulfilling as 
opposed to them going there alone. From the research it is concluded that tourists 
book tours because they want to explore the inner city through visiting places that they 
have never been before or areas that they have overlooked because of the different 
perceptions that hindered them from visiting. From the research it is evident that 
tourists book a tour with various expectations of exploring places or attractions that 
they have never been to before, or others book the tour with absolutely no expectations 
but rather booking the tour with an open mind.  
  
The tours can change the perspective of visitors because before the tour, it was 
observed that many respondents had doubts or a set thinking that would be influenced 
by stereotypes that they had heard from people or the media. However, the tour 
changed their perspective because the feedback received notes that through the tour, 
they have seen positive transformations within the city which range from more local 
involvement in tours and more tourists supporting local businesses. Their change in 
perspective was also a direct influence of how the tours were able to educate them 
especially of the history of the inner city and its people, including of migrant 
communities from other parts of sub-Saharan Africa.  
  
Overall, therefore the research revealed that inner city tours can be an important driver 
for correcting perceptions about inner city spaces if tour products are well-designed 
with an appropriate set of attractions. But crime and perceptions of crime create an 
atmosphere of fear which tour operators hope to address through tours. The reversal 
of stigmas is important in inner city tourism because it can help to grow that certain 
area or lead to the discovery of new areas. Condevaux et.al (2016:10) maintain that 
creative forms of tourism “will only be a success if the stigmas associated with these 
areas whether urban or rural are counteracted, overturned and replaced by positive 
values”. This was discussed in Chapter Two with the case of the Belgian city of 
Charleroi. Off the beaten track tourism allows participants to look at an area beyond 
  90  
the ordinary as well as finding ordinary elements within the city and turning them into 
positive aspects not only to marvel but to also as bases for (re) education.   
  
The tours that are presented to tourists in Johannesburg cover almost the entire inner 
city, with emphasis placed on routes that explore historical buildings, markets, art, 
graffiti, restaurants and monuments. It is evident that much planning and 
understanding of the areas is prioritised so that tours are conducted in a safe 
environment. Tour operators are constantly learning and keeping up with regeneration 
efforts so they may be able to include new places into their itineraries. The research 
indicates that although tour guides are able to form relationships with the tourists 
based on the level of interaction and welcome given by the guide towards the tourist, 
it helps to also bring them more business through recommendations and proposals to 
do  larger tours. Importantly, this relationship extends to other tour operators because 
the whole business is an interconnected network of working together. These tour 
operators are not entirely competing with each other but rather respect each other’s 
territories and recommend tours or a tour operator if they are not able to do the tour. 
The issue of cooperating collectively in order to make the inner city a more competitive 
tourism economy as a  whole is an important facet of the workings of inner city tourism 
in Johannesburg.   
  
6.3  Recommendations for Further Study  
  
• Off the beaten track tourism within the scope of South Africa has not been 
widely explored as much of the case studies used in this research are of an 
international reference. As such, there needs to be more research invested into 
off the beaten track tourism within the scope of urban South Africa as this 
research has detailed that there is a need for this topic to be researched further.   
• Poor public infrastructure and neglect hinders tourism growth and as evident 
within the inner city, there is a lack of streetlights, lack of sufficient parking and 
proper walkways or clean restrooms of which local government should address 
this to improve tourism in the inner city. This will encourage people to tour the 
city knowing that there are proper public facilities. The issue of greater public 
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sector support and recognition for off the beaten track tourism in Johannesburg 
is an important policy message.    
• Marketing plays a major role in tourism and with the lack of government support 
in assisting tour operators through marketing efforts as seen with other 
traditional tourism offers, inner city tours stand neglected in marketing initiatives 
for tourism growth in Johannesburg as a whole.   
• Inner city tours should also strive to cover more areas or add more routes that 
people can learn from as well as advocating for the preservation of areas or 
sites that have much to teach people.   
• Tour operators should aim at introducing tour variation to the local and 
underprivileged group, so they widen the market base as well as advocating to 
teach more people about touring locally and getting to know their city better.    
• Evidently, though undergoing major transformation, the inner city still needs 
improvement that will allow people to engage in tours. Safety should be a 
priority that government needs to address because it stands as a threat against 
tourism. It cannot be argued that some of these ideas of crime and violence are 
based on perception but overall improving the safety of the city will re-direct the 
flow of tourism as previously established before Johannesburg experienced a 
daunting decline.    
  
6.4  Limitations to Study  
  
In terms of field work the closing part of the research was necessarily terminated due 
to the coronavirus pandemic so that data that was used was essentially collected 
before the pandemic. Other interviews were conducted with tour operators 
telephonically, but some were called off completely. The list of tour operators that were 
identified though the research audit exceeded ten; in total, eight enterprises 
participated with this investigation. The non-participating tour operators insisted on not 
being part of the research because they were not interested in sharing information 
about their tour companies.   
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6.5  Conclusion and Contribution of Study  
  
Overall, this research gathered and analysed findings that inner city tours are on the 
rise and the tours are an important part of tourism within the greater Johannesburg 
region. These off the beaten track tours are a key component also in the regeneration 
of the inner city with hopes of bringing back tourism into the city whilst also preserving 
the cultural and heritage aspects of the city and its people. The research on off the 
beaten track tourism has largely been conducted in European cities. This study is 
therefore a pioneer investigation in Africa concerning off the beaten track tourism and 
of inner city tourism. It has contributed an original element to the emergent 
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Appendix A: Interview Schedule 
 
1. Briefly explain the historical background/establishment of your tour company. 
2. How many staff members does your tour company consist of and what are 
their roles? 
3. Do you have any criteria for tours guide? Please elaborate.  
4. Are the tour guides from the local area, (i.e. inner city or surrounding 
neighbourhoods)? if not, why? 
5. In addition to the current tours on offer, do you have any other tours that have 
recently been added or are upcoming? 
6. What is the average cost per tour and what does it include? (i.e. meals, 
transport) 
7. On average, what is the group size of these tours? 
8. On average, how long are the tours and do the tours often exceed the times 
stipulated?  
9. How often do you host tours? (i.e. every day, twice a week) 
10. What is the typical itinerary for your tours? 
11. Do you follow a specific route when conducting the tours, if yes why? 
12. In which area(s) of the inner city do you host your tours? 
13. Why did you choose to host these types of tours in this particular area(s)? 
14. Which is your most popular tour and why? 
15. Who are the participants of these tours? What are some of the characteristics 
of your clientele? 
16. Do the participants of the tours engage with the locals, if yes in what way? 
17. Are the locals aware of tours taking place? 
18. Do you have any other connections to local communities? 
19. How do participants find out about your tours? 
20. What challenges do you face when conducting tours? 
21. Throughout the period that you have been conducting tours, have you noticed 
any change with regards to tourism in the inner city? 
22. What do you see as the primary purpose of conducting these tours? 
23. What are you hoping visitors will get out of these tours?  
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24. Do you have any primary objective in conducting these specific tours in these 
specific spaces? 
25. Would you like to add anything?
 
 
Appendix B: Participant Survey 
 
Dear Participant, 
Thank you for awarding me your time and patience. My name is Mitchell Malovha, a 
master’s student from UJ. I am currently conducting research for my project and would 
like you to please assist me in filling in this questionnaire. This questionnaire is based 
on your experience with regards to the tour. However, this is not compulsory, and you 
may terminate at any point. Your information will only be used in this research study 
and it will not be published elsewhere thus, your personal details such as your name(s) 
or identity details are not required. 
Thank you for your help. 
Mitchell Malovha 
 
1. You are a: 
o Female 
o Male 
2. Your age is: 








o 60 years and older 
 
3. Where are you from? 
 
 
4. Have you ever been on another inner city tour in Johannesburg?  
o Yes 
o No 
a. If yes, which other inner city tour(s) have you engaged in within 
Johannesburg? 
 
5. Are you aware of other inner city tours? If yes, which ones? 
6. How did you come across this tour? 
o Referral by friend/family 
o Social media (Facebook, Twitter, Instagram) 
o Web browser/ pop up ad 
o Accommodation recommendation 
 
7. Why did you decide to participate in this tour? 
8. What aspects of the tour did you enjoy most? Please briefly elaborate. 
 
 




10. If yes, how? Please elaborate. (e.g. bought items, shared a meal, 
conversation). 
 
11. What were your initial expectations of the tour and were those expectations 
met? 
 
12. Has this tour changed your perspective on inner city? If so in what way? 
 
13. Do you think there are major challenges that may restrict people from 
partaking in inner city tours? 
 
14. What would you like to see more of, or which products would you like to be 
added to inner city tours? 
 
15. What do you think can be done to encourage people to partake in inner city 
tours? 
 




17. Would you participate in this tour again? If yes, why? 
 
